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Today's Audio-Visual Equipment 
* Your Business Film Budgets 
* New Audiences for the Sponsor 


GET HIGHEST QUALITY PICTURES by 
projecting your 16mm films with the 


The screen image stands out clear and crisp 
because of the superiority with which the RCA 

400" projects contrast between the light, 
middle and dark values on the film. Pictures 
are sharp to the edges of the screen 

Striking Contrast of lightand dark areas brings 
out the honest characteristics of form and texture. 
C,reater contrast makes black-and-white scenes 
more effective and more dramatic re creates 
glorious color values in full-color pictures 


You'll fad audience reaction more respon- 


sive your |6mm tim showings more ap 
pealing —when the scene is projected with the 
RCA “400 


Tint cit ( 
visuat PRooUCTS ‘ 


RADIO CORPORATION of AMERICA 


SHOIMEERING PRODUCTS DEPARTMENT CAMDEM MJ. 


te Conede, ECA VICTOR 


peony Limited 


Owners say the RCA “400” is the best buy 
for the money . . . the easiest projector to 
thread . . . simple to operate provides 
maximum protection to valuable films 

Don't overlook the RCA "400" when buying 
16mm sound projectors for use in schools, 
churches, business or industry. 


RCA “400” JUNIOR. The only single-case standard 


16mm projector of fully professsonal quality 
RCA “400” SENIOR. Provides theatre-quality repre 
t6mm and pictures for liver 
audrences, or larger room: 

MAK COUPON FOR MORE DETALED INFORMATION 


VISUAL PRODUCTS Dopt. 
Radio Corporation of America, Camden, N. } 


Please send me complete information on the RCA 
400” Sound Projector 


Name 
Business 
Mreet 


Mate 


cc tAST Makes the Picture Realistic! ae 
| 


6 ae success of a motion-picture or slidefilm program depends to a large ex- 
tent on TEAM WORK. Not only wirHin the producer's organization, but be- 
tween producer and client. Please read these recent com nents* . .. 


@ RAYBESTOS-MANHATTAN, INC.: “Ic is a rare thing these days to have your busi- 
ness appreciated; and to get such willingness and cooperation in exchange is indeed a great 
satisfaction and pleasure. We do want to thank you all for the fine Caravel service.” 


@ THE PURE OlL COMPANY: “I have just had the opportunity to see the new color 


sound motion picture, “Tomorrow Begins Today’... We would like to compliment your 


organization on the way in which you cooperated with our people in planning and pro- 
ducing this fine film.” 


@ AMERICAN TELEPHONE AND TELEGRAPH COMPANY, LONG LINES DEP’T: 
“Let me express to you personally the appreciation of us all for the craftsmanship, patience 


and understanding which you have displayed ever since that first distant meeting.” 


@ THE GENERAL FIREPROOFING CO.: “You will undoubtedly be glad to know that 
our latest film ...is being excellently received in the field. During the first sixty days we 
are able to trace a large number of direct orders to the film.” 


"Individual names on request. 


Caravel cooperation begins with a frank and open discus- 
sion of objectives, ways and means. This consultation serv- 
ice (no charge, of course) has always been highly regarded 
by our clients—-due to our 40 years’ experience with a wide 
range of sales and merchandising problems. Let us tell you 
more about this service. Write or telephone. 


CARAVEL FILMS, THQ. 


Detroit, 1336 Book Building, Tel. Woodward 1-6617 . New York, 730 Fifth Avenue, Tel. Circle 7-6111 
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CONSULT YOUR NEARBY BELL & HOWELL 
REPRESENTATIVE 
WE 1S SPECIALLY TRAINED TO SERVE YOU 


Ask for his assistance -in any audio-visual problem 

without obligation. Also, B&H representatives can 
supply you with all available film sources. If you do 
not have the name of our representative nearest you, 
write Bell & Howell Company, 7108 McCormick Road, 
Chicago 45 


NEW ACADEMY FILMOSOUND 
~for larger Audiences, indoors and Out 


Designed to give you the utmdet flexibility in sound 
silent l6mm projection. Haj a separate speaker 

12°, or 25-watt power unit) as required. Theater- 
quality sound and picture brilliance. Now, with 8” 


speaker only $474.50 | 


PREC SION MADE 


Since 1907 the Lerges 


Bell & Howell 


NOW more than ever—your best 
buy in audio-visual equipment 


Now, to its proved advantages in performance, film 
protection, and dependability, the Single-Case Filmo- 
sound adds a new low price... to make this l6mm 
sound (and silent) projector more than ever your 
best buy. 

In a single, lightweight case —it weighs only 354 
Ibs. including built-in speaker—Filmosound is ideal in 
its convenience. Anyone can quickly and safely learn 
its simple, foolproof operating routine. Error-proof 
threading, plus “floating film” construction, makes 
film damage virtually impossible. The B&H pre- 
aligned optical system utilizes all the light available, 
gives you full picture brilliance. 


PROOF OF DEPENDABILITY. Taken at random from 
stock, projecting film under normal conditions, a B&H 
Filmosound ran 1800 hours with no time lost for 
repairs. No wonder so many users of audio-visual 
equipment have long preferred Bell & Howell! 


Bell & Howell Cameras and Projectors are 


GUARANTEED FOR LIFE! 
Filmosounds will give trouble-free service. During 
life of product, any defects in workmanship or ma- 


terial will be remedied free (except transportation). 


LIGHTWEIGHT, SINGLE-CASE 
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world’s toughest picture problems invited! 


Today, the famous Mitchell l6mm and 35mm 

Cameras are being used in increasing numbers in every part 
of the world. Pioneered by Mitchell, masterful 

engineering and quality workmanship has produced 

these flawless, precision-built motion picture cameras. 
Every sturdy, proven Mitchell part... and versatile 
accessory ... is adjustable to the most extreme and difficult 


photographic conditions the world over. 


Seon to youn the Muchell 
Line will bethe world s 
precision quality 
MITCHELL ond 
PROJECTORS 


WEST HARVARD STREET» GLENDALE | 
REPRESENTATIVE: THEODORE 
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OWINGS 


Get Your FREE 
Copy of 


executive feapon- 

for the success of sales, edu- 
cational of reereational tlm pro- 

crame will fed valuable informa- 

thon in thie interesting brochure, 


which 


@ tells you exactly whet 
type of screen will best 
svlt your needs. 


@ gives you @ simple 


formule for proper place- 
ment of projector and 


screen. 
@ advises you on ideal 
Hendy Oo seating arrangement for 
man mest efficient showing 


pre from 
$13.50 we of Him. 


@ answers your ques- 
tiens ebevt projection 
screen surfaces. 


avetetle 
trom 20° 240" te 20420 


The facts presented 

in this brochure are based on the 
Da-Lite Sereen Company's 41 years of 
experience in making the most widely 
used line of projection screens, There 
ie «a Da-Lite model to suit every re- 
quirement in all price ranges. All are 
quality-controlled and fully guaran 
teed. Mail coupon below for your free 
copy of “Planning for Effective Pro- 
yor 


MAIL COUPON NOW! 


| 


BA-AITE SCREEN COMPANY. IMC. 

me free copy of Dee Lite 


Name 
Street 


BUSINESS 
SCREER 


The National Business Journal 
of Audio-Visual Communications 


Canwen: Today's modern projection equipment 
autmodes prewar and wartime models (see 


editorial feature in this issuc) 


PREVIEW OF CONTENTS 


Right Off the Rech Washington Letter 
The Offsereen Voice 


Camera Eve: Notes and Comment 


The Producer's Responsibility 
New Audiences for Business Films 


The Human Bridge: a Preview 


Model Audto Visual Center Opened by 
The New England Telephone and 
lelegraph Company 


Case Histories of New Programs 
In the Picture Parade 

Business Screen Executive 

Men Who Make Pictures 

New Audio Visual Equipment 


Pros: Tear Nationat. Dimectory 


or Vestat Eoucation Draters 


Ofhce of the Publisher 
Nowtn St. 10, liu 
©. H. Coelln, Editor & Publisher 
Wilham Ball, 49¢ Director 
Robert Whyte, Corculation 


Eastern Editorial Bureau 
Robert Sevmour, |r, Lastern Manager 
180 Filth Avenue, New York City 
Phone 


Riverside ©0215 or MUrray Hill 22492 


Western Editorial Bureau 
Edmund Kerr, Western Manager 


66005 Hollywood Bivd., Hollwwood 28. Cal 


HEmpstead 3171 


I cle phone 


Iwue One, Volume Pleven of Business Screen Magazine 
published February 10, 1990. Issued § times annually at 
week at S12 Dearborn Sc. Chicago, by 
Kusiness Screen Magazines. Inc. Phone WHitehall 4 
4. O. H. Coetin, Editor and Publisher. In New 
York Rebert Seymour, Jr 189 Fifth Ave. Iclephones 
Riverskte of MU rray Hill 22992. In Los Angeles 
Edmund Kerr, 660) Hollywood Subscription $3.00 
demestic). $1.00 foreign. as secomd<lass matter 
May 2. 1996. at the post offer at Chicago, ances 
\ct of March 3. Entire contents copyright 1649 
lrademark tS. Patent Office by Busines 
Screen Magazines, Im \chivess and sal> 
“Tiption inquires to the Chicago of publication 


S.V.E. “INSTRUCTOR” 300 
For Quick and Easy Projection 
of 2” x 2” Slides, Single and 
Double-frame Filmstrips 


* Fast “Push-in-Style” Threading 
*® Quick Changeover to 2” x 2” Slides 
* Easily Adjusted Aperture 


@ Newest of SVE Tri-Purpose projectors tak- 
ing single and double-frame filmstrips and 2” x 
2” slides. Threads in quick “push-in-style” or in 
conventional manner. Film advances smoothly 

. either forward or backward . . . with no 
danger of scratching or tearing film. 

Semi-automatic slide changer covers Bantam 
frame as well as 35 mm. double-frame slides in 
2” x 2” mounts. Changeover to filmstrips is 
quick and easy. New adjustable aperture gives 
any size frame from single-frame to double- 
frame, with intermediate position for 1” x 1” 
square framing. 

The optical system is of completely new design 
with all elements coated. Price complete with 5” 
SVE Wocoted Anastigmat lens and two-tone lift 


off case, $90. 


The New 

Audio-¥ isual Handbook 
6th Edition 

Revised — Enlarged 


Here is a practical guide to 

the selection and use of audio- 

visual training materials by 

Elisworth C. Dent. It has been designed for those who 
need brief, general information concerning audio-visual 
materials and their sources. Useful for schools, churches, 
industrial and other organizations, this book will prove 
helpful in organizing an audio-visua! program or in mak- 
ing existing programs more effective. 224 pages, cloth 
bound, postpaid, $3.50. 


W rite for copy of projector folder B 100 and Hand- 
book folder B 4-49. Address request to Dept. SC- 7 


SOCIETY FOR VISUAL EDUCATION, INC 
345 West Diversey Chicago 14 
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Revere performs even 


beyond our expectations” 


“Our Revere Sound Projector receives ex- 
tremely hard usage. We run it almost daily, 
moving it from assembly hall to classrooms. 
Yet we've never had a bit of trouble. From 
the standpoint of picture brightness, clarity 
and high fidelity of its sound, its performance 

is even beyond our expectations!” 
Revere's all-around dependability has 
earned it the endorsement of hundreds of 
teachers. You'll find, upon comparison, that 
Revere offers you more quality at less cost ; 

CVCPrC than any other sound projector on the mar- 

16mm ket. See the Revere Sound Projector in op- 
eration at your Revere Dealer, or write and 


SOUND MOVIE PROJECTOR we will arrange a free demonstration for you. 


REVERE CAMERA COMPANY + CHICAGO I6 


$99950 Complete | 


HAVE YOU SEEN REVERE'S 


NEWEST TEACHING AID? 


Revere 


Sap RECORDER 


Reproduces every sound faithfully. Plays 
recordings back instantly. Magnetic tape 
recordings last a lifetime, or can be erased 
automatically and same tape used again. 
Revere twin track recording gives full 
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@ Paradox & often the rule in Washington 

the ballcentenary plus of the motion 
peture i4 ams alter The Plow That Broke 
the Plains sxenmalied the tact that the Covern 
font would, possessed a new means of 
informing 4 the people, only a h of 
sul statutory au 
thority to make of use the motion prcture 

I think this paradoxical state of ungrace in 


the capital of the richest country in the world 


which Hollywou! on one coust and 
due more to wrhorame than to 


testimony to a understanding of tlm 
rather than an affemation of tts power 

lt would be different to throw a handtul 
ol without batting ch partinent, agen 
cv, or boreau not waist con 
cerned with juvenile delinquency, Bat 
Quiet One was made on a privat shoestring 
sul when [I went to see u oat any rate, only 
six of my fellow Washingtonians had suthorent 
simultaneous of lack of ansthing els 
to do, te attend its relatively unheralded show 


Citixenship Education Via the Screen 


Adult edlucation Governmentally not res 


ognized insalar as a supply of might 
and hasten the sme qua 
non of citi 

ln ovcler to ch pact tl work of he bureau 


om Government mformation ofhfeial recent 
ly was forced to a group of British 
films, the comtent of which more or lew ap 


proxtmnated hes own matter 


ice, as well asthe National Film Board of Can 
ada, bas mans xcellent films dealing with 


areas of interest « m to both countries 


\ man may sately learn the care and main 
tenance of tapered roller bearings through 
the medium of fim, but he may not reflect 


the controversial issues involved in the 


Latte Pharth medicine, of 
are presented to throwel tbe press ard 
the rach heat he newsreels unclucde thew 
subpects at Crees ts conmmencdable 
but serves ta 1s met main of thre 
ephemeral nature of theatrical distribution 

Nor the tor that matter, retlect 
Mow secu on law and 
the realm of non ntravers depends 
upon a new him treatment stimulate bes 
reverie 


OFFICIAL AND SPONSORED FILMS AID DEMOCRACYS CAUSE ABROAD 
BUT WASHINGTON LACKS GOOD PROGRAMS IN MANY U.S. AGENCIES 


The function of the theatrial motion pix 
ture, as its spoke smen have stedly stated, 
is primarily to entertain, and with this posi 
tion | am inclined to agree I know of at 
least one person whose near-suicidal mood was 
comiderably altered by the Miracle on Ith 
Street. Neither do | pay my 85 cents prin 
cipally to be exhorted persuaded or informed 
Bur when | do so choose, | wish to have the 
book, radio program, or motion puture at 
hand or available 

The basic point, in my opinion, ts not 
whether enlightened government or enlight 
ened business, or both obpective theatrical 
obpoctive non theatrical producers both, 
the Democratic or the Republican Party 
makes such tile Ihe heart of the matter 
is whether such files are made at all: whether 
“reen journalism, analytu and inter 
in mature, is to have equal recognition with 
the press and the radio 

Socrates was foreed to drink hemlock, but 
the Socratic dialogue iw an estimable classi 
form amd may well be examined tor dlispas 
sionate method and the tentative approach 


Ihe same limitations are evident in our 
to tell people ibroad what Ameria 
ama ate really like 

In the vast territory of Brazil, physically 
larwer than thes country, with its 50,000,000 
poople many of whom are illnerate, the 
Lnned States through the agency of the in 
ulequately financed US. Information Service 
has exactly two mobile motion picture units 
in Operation. Films cannot be shown in vil 
lages which lack electricity, or which cannot 
be reached because there are only two mobile 


typreal US. motule field unit 


right off the 


by Roberta Cook, Washington Correspondent 


ree 


Although outlawed, Brazil's Communist Par 
ty still manages to print more than twenty 
newspapers throughout the country'—in which 
case, illiteracy may be something of a blessing 
in disguise and the favorable ill wind for us 

The U.S. Information Service has only eight 
film ofheers, that is, only cight men or women 
in ninety countries or their dependencies 
whose entire time is devoted to the distribu 
tion and exhibition of 

But in the primitive West Aden Protectorate 
(Arabia), one group of people walked 200 
miles to Aden Colony to see American films on 
irigation, farming, sanitation, and prevention 
of disease. 

Ninety per cent of the people in Pei Hein 
Hsiang, a village high in the mountains of 
southwestern China, had never seen a mo 
tion picture of any kind, There were no pass 
able roads over which projection equipment 
could be brought. When news of U.S.LS. films 
reached them, interest was so intense that the 
villagers promptly got together with the peo 
ple of a neighboring village and built a road 
over which the U.S.LS, jeep could move 

It is possible, neve rtheless, for a soothsayer 
to be more samuine regarding the fate of the 
International Motion Picture Division of the 
Department of State (which, together with 
the other media divisions, comprises the source 
of U.S.LS. informational output abroad) 

Rising from the ashes of the budgetary de 
bacle of 1947-48 when its funds were almost 
entirely eliminated, | M P under Herbert T. 
Edwards, Chief, is currently engaged in a pro 
gram which calls for the acquisition of approx 
imately 30 films a year trom private sources 
and the production of 10 original films on 
contract, 


Show Films in Many Remote Places 

IM P films are shown in settings and under 
conditions startling to an American. 

are shown in the 500-seat U-S.LS. 
auditorium in Rome at stated intervals and 
on special eccasions to special groups I hese 
showings are primarily to acquaint individ 
uals who have wider outlets with the pictures 
available 

But to reach Cervara, Italy, a small moun 
tain village 3,000 feet up, the U.S.LS. man 
loaded his projection equipment and films on 
one mule and himself on another to make the 
hour ascent. He was gratified that the entire 
(CONTINUED ON PAGE FORTY-FOUR) 


Brent Reds Bow Though Outlewed YORR 
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“color correct” prints 
are best 


because... 


Printing lamps used by us are matched to a standard that is 
calibrated by the United States Bureau of Standards, 


which guarantees a constant Kelvin temperature at all times. 


Density changes are necessary to secure the maximum quality 
for each individual scene. In our laboratory these density 
changes are accomplished by an electronically controlled 

shutter in the light beam, similar in action to the iris 


of your camera. This method varies only the amount of light 


and NEVER the color temperature. 


© The ordinary method, used by other labs, involves 
“light change boards” . . . employing a series of 
resistors that vary the brilliancy of the lamp itself... 
consequently changing the color temperature of the 
print from scene to scene as much, or more than 

1,000 degrees Kelvin. 


Color duplicating stock requires the correct 
color temperature in printing, just as surely 


as the color film in the camera . . . Top-notch camcramen 


working with color know they must hold the correct color 


temperature of the light source. 


The printing process is just as exacting in its 


requirements as the photographic process. If a 
correct color scene is to be duplicated it must be 


printed by a color correct process and. . . 


“color correct” is exclusive with 


byron 


the ultimate in lémm 

Studios and leboratory 
1226 Wisconsin Ave, Washington, D. C. 
Phone Dvpont 1800 
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Notes on Film Semantics 


Looking through comments in) yar pub 
lications, including this one, you wall tre 
quently encounter the phras ndustrial and 

mnie il has often puzzled us what 
the difference is between an mdustriat 

mmercal tlm. Nenher phrase commercial 
fim nor mdustrial fim appears in any du 
tionary we have consulted, so the only check 
ing possible is on the adjectives industrial and 
ral 

to Webster's Collegiate on our 
desk, mdustrial pertaming to an mdustry 
wd dustry besides other, pe thaps non apph 


cable meanings in our sense, is defined as ary 


department branch of art cupat n oF 
usiness, espe mliy one that employs much 
shor and capital, (incidentally, one of the 
perhaps mon able definitions of mmdustry 
is shill on cleverness, but as not all industrial 


filens are skillful or clever, this probably cannot 


be generally applied to all our movies.) 
Commercial, according to the sank well 

thumbed reference, pertains to commence and 
mmerce means 1. business intercourse, es 

pecia i the exchange huying and selling of 


mmodities on a large wale between different 


piaces communities Noctal 


aml 3. Sexual mmterocours 


Leaving the third definition exactly where 


t is without comment and passing lightly over 
the second definition, we shall have to be satis 
with the first 

So, an industrial him pertains to an occupa 
tion or business employing much labor and 
capital amd a mmercial film means one con 
cerned with business mtercourse, primarily 
buving and selling on a lange sale between 
ditlerent places And in our distantly cousin 
business Hollywood a commeraal him 


| differentiates an entertainment him trom a 


SLIDEFILMS 


are being made... 
to sell, train or teach. 


Vogue-Wright Studios 
ow OF HEC cow 
237 EAST ONTARIO 
CHICAGO 11, KLLINOTS 


documentary film: and 2. designates an enter 
teinment film that is a sockeroo smasher, and 
makes ple ntv of moolah. By these dehnitions, 
our business films are not commercial at all 
except indirectly, px rhaps 

Looking at the two terms trom a dictionary 
viewpoint, i would be rather hard to distin 
gush most movies im our field into ether com 
mercial or industrial, A company with much 

abital and a big labor force very, very often 
makes pictures om Ouying and secliing com 

modities on as large a scalc as possible. What 
are thes Industria Pr Ca mmercial? ot Indus 

trial and Commercial: 

What's the real difference? Have we built 
up our ite definitions of the differ 
ence between an mmdustrial fiim und a comme? 
cial film? None of us at Business SCREEN has 
been able to, vet we, too, persist in the doubie 
designation just as most of our readers do 

li industrial hims, or commerciat hims are 
not exact enough, how about sponsored filrms? 
Sponsor we tind mec ats me whe binds him 
self to answer for another's de fault, or putting 
them together, a sponsored film ws put out by 
a guy ready to take the rap ~ in another word, 
patsy 

None of this will really do for our situation 
Let's ry business films, Business has six mean 
ings in our Webster's, all nouns, but we might 
adapt number 5: mercantile transactions, traf 
fic in general, trade; or number 6: a commer 
cial or wmdustrial there are those words 
again!) establishment or ente rprise He st of all 
for OUT purposes is an adaptation of business 
itke chavacteritcd by exhibu ng husiness 
pualities hence: pract al. or thorough 

This might be the answer: (usiness fim —a 
moton picture oF slidefilen characterized by, 
or exhibiting, business like qualitres prac 
ical thorough. Webster's is always some 
vears behind common usages In many respects, 


end even further behind in such |. comrmnerces, 


businesses, $3. industries as our's. Pending 
soy definite designation, we think the double 
commercial and industrial as applied 
to films has seen too much service and should 
be clre pped We tavor business fum and 
would like to see it generally adopted. Anyone 
else have any ideas on this subject e 
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TEXTILES UNLIMITED 


Electric power and electronic controls are revolutionizing the man 
ufacture of TEXTILES, whether the lace of a high fashion gown, 


; + or the carpet under your feet... 

i BY “TEXTILES UNLIMITED” depicts some of these great new 
ie advances. This film is a unit of the “More Power To America 
es series, produced in color for the General Electric Company 


STUDIOS + HOLLYWOOD 28, CALIFORNIA 
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AURICON “Cine-Vowe” CAMERA 


100 FT. 16mm Sound-On-Film .. . $§695% 


AURICON BLIMP ) 
tor Cine Special 16mm Camera 


AURICON Synchronous Motor Drive 


for K Special 6mm Camera $1459 


“NURICON-PRO” CAMERA 
200 FT. Sound-On-Film 


“AURICON 1200" CAMERA 


1200 FT. 16mm Sound for 33 minutes 
Continuous Recording . $2860 


MODULITE Sound On Fim Recording 
GALVANOMETER 
Variable Area or Variable Density $4500 


AURICON Sound-On-Film Recording 
for 16mm Talking Picture 
Interviews to Major Studi 
Auricon Equipment in detail, plu: 


Phono-Turntable, and 


Cameras provide ideal working tools 


s of all kinds, from Spot Newsreels and Sidewalk 


Productions. Free Catalog fully describes this 


Double-System’’ Recorder, Dual 


other Sound.On-Film Equipment. Sold on a 30 day 


money-back approval basis. Write for free Catalog 


ARAN?! NE YEAR 
wow | 


7387 


BERNDT-BACH, Inc. 


Beverly Bivd., Los Angeles 36, Calif. 


ND.ON FILM RECORDING EQUIPMENT SINCE 183 


CAMERA EYE 
NOTES AND COMMENT 


Society of Motion Picture Engineers 
Broadens Name to Include Television 
@ To keep step with the interests 
in television of technical people of 
the film industry, the Society of 
Motion Picture Engineers has 
voted to change its name wo the 
Society of Motion Picture and 
Television Engineers, effective 
1950. The change fol 
lowed a referendum by letter to 


January | 


the entire voting membership 
which cast an overwhelming ma 
jority ballot for the change, ac 
cording to Earl 1. Sponable, pres 
ident of the society 

The society has taken active in 
terest in television recently and 
has participated in the ce velop 
ment of new TV techniques, One 
of their developments is the new 
test him for television station use 
It has also filed a brief with the 
Federal Communications Com 
mission 


proposing specications 


lor a nationwide theatre televi 


sion system 


4 A'S Annual Meeting March 30 


@ “Advertising’s Responsibility in 
an Expanding Economy” will be 
the theme of the 1950 annual 
meeting of the American Associa 
tion of Advertising Agencies, to be 
held at the Greenbrier Hotel, 
White Sulphur Springs, W. Va., 
March 30, 31 and April I 

Invited media guests will join 
in the sessions beginning Friday, 


March 


ciation of 


Members of the Asso 
National Advertisers, 
meeting March 29 to 31 at the 
Homestead in near-by Virginia 
Hot Springs, will also be invited 
fo participate starting at noon 


March 31 


First U.S. International Trade Fair 


@ A unique opportunity for the 
showing of sponsored films will be 
available at the first United States 
International Trade Fair to be 
held at Chicago from August 7 to 
19. The tau, which is expected to 
be one of the most extensive trade 
expositions ever held in the 
United States, will be held for an 
75.000 


estimated attendance of 


foreign and domestic buvers of 
both consumer and = industrial 
goods 

Products classihed in 29 differ 
ent categories will be displaved in 
the 1,000,000 square feet of space 
allotted at Chicago's Navy Pier, 
International Amphitheatre, 


Arena and Coliseum 


BUSINESS 


Best Films on Management to Be 
Shown at Cleveland May 16-17 


@ An important two-day manage- 
ment clinic, cosponsored by the 
Society for the Advancement of 
Management, will be held at 
Cleveland, May 16 and 17, and the 
latest and best films on manage 
ment will take an important part. 
The Cleveland Film Council is 
one of the 13 Cleveland profes 
sional societies which will help 
sponsor the clinic to be held at 
Hotel Carter. 


Six Grours or Firms 

The best and most recent films 
in six Management categories will 
be chosen by the Cleveland Film 
Council and shown to the 1,000 
to 2,000 persons expected to at 
tend. Not only l6mm films, but 
also other visual aids including 
35mm sound filmstrips will be 
shown. 

The categories which will be 
represented by films are as fol 
lows 

1. Finance (company financial 
statements, operation of a stock 
exchange, etc.) 

2. Production (materials han 
dling, plant layout, safety, etc.) 

3. Industrial Engineering (mo- 
tion and time study.) 

1. Industrial Relations (indoc- 
trination, job instruction, etc.) 

5. Administration (wages, su- 
pervisory training, etc.) 

6. Marketing (sales, sales pro 
motion, etc.) 


Fite Your Entry LTopay 

Experience of the film council 
in the past with annual June 
film festivals has proved that pro 
ducers who wish to enter their 
hims for consideration often flood 
committee members with thei 
offerings too late for deadlines, 
and to preclude this happening 
for the May management clinic, 
it is suggested that producers con 
tact the proper clinic committees 
Fach category above 
listed is supervised by a commit 


promptly 


tee, and producers should contact 
the proper committee heads to at 


(CONTINUED ON THE NEXT PAGE) 


Type Titles 


...asmall item in the 
cost, but a big factor in 
the appearance of the 
finished production. 


THE KNIGHT STUDIO 


341 EAST OHIO STREET - CHICAGO 1 
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A New Approach 
for Human Relations Programs 
24 SOUND FILMSTRIPS 


bet with on difference! These will net te 
yee pet your sepervicery The perpese to 
fe Meet cometrertively emewt humen retetions — end te im- 


them 


one of the 3. te presents 


(ase human elation: toben trom persenne| records of the Armstrong 
Cot Company You coe exactly whet happens ep te the point where 
Then the cose turned ewer te the 


with the challenge Whet wevld yew de? 


The wey clear fer 


ven, fer exchenge of opinions end eaperiences thet con help supervisers 


te develop weg ond « 


in handling the ean human relations 


inchede pretioms of beth the industriel and white colle: werker 


tardiness 


with the onion, belencing the work 


toed. werking retetionships these are ently @ tow of the areas covered 
by these 74 sewnd Bimetrips Leaders guides bosed on successful experience 


with these Ghee by Armetrang Cork C 


pany, ore lable te sugges! thew 
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McGRAW-HILL BOOK COMPANY, INC. 


Teat Film Department 
330 West 42nd Street 
New York 18. N.Y 
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CONSOLIDATED 
Film industries 
complete service 
includes: 


Kodachrome 
Reproductions 


Negetive 
Developing 
Reduction Printing 
Contact Printing 


Deilies 


Release Prints in 
color or black and 
white... 16 am 
end 35 mm 


Tittes and Optica! 
Werk 

Blow ups 
Projection Service 


Shipping and 
Receiving Service 


CONSOLIDATED FILM INDUSTRIES 


MR. YEHUDI DOES THE 
SPLICING AT 


And bv » miracle man with lomm Koda 
prints black and white negatives 
ten We take bets vou'll newer be able 


detect his work on the ecreen his splices 
ve as as he mw! 


Sorry we cant mtraduce you to Mr 


Vebud: Our engineers on 

hom secret 
But we introduce you to Consolidated’s 
ther which hawe mace 
i . wi } ne 

’ 


The Only Complete Laboratory Service 
for lomm aod hime 


4 Division of Republic Pictures Corporation 
Seward Street. Hollywood, Cahforna 


Telephon HOllywood 1441 


1700 Broadway, New York 19, NY 


CAMERA EYE 


(CAPN TING PD PAG) 


range lor viewings. Lhe comunit 
tee heads, numbered with the co 
responding numbers of their cate 
gortes are as follows 

|. Leslie Frve, Cleveland Board 
of Education 

2. Dale R. Cannon, White Sew 
img Machine Co 


John W. Reid, Cleveland 
College 
1. BK. W. Payne, Modern Talk 


ing Prcture Service 
5. Kenneth Nash, 
Chamber of Commerce 
Reynolds, Fuller 


& Row 


Cleveland 
Smith 


lhe committees will select and 
screen the best of the visual aids 
altered, and it is possible that 
omars” will be awarded to win 


ming films in each category 


MaAnacement INteRest 


The only restraint placed upon 
the committees in selecting visual 
vids is that those chosen must be 
slanted in the direction of man 
agement, cither to educate man 
mwement itself or to be used as 
educational tools of management 
The deadline tor the committee's 
somt-final selections ts March 1, 
« producers should plan to con 
tact the chatrmen in advance of 
that date 

Sixteen mullimeter projection 
quipment and screens will be 
provided for showing selected vis 
Film 
Service and the Carpenter Visual 
Service 

Participation in the May clini 


ual aids by the Academy 


does not mean a substitution tor 
Film Festival 


which will be held again this year 


the annual June 


New Industrial Relations Slidefilm 
Shows Reasons for Labor Dispute 


@ \ new color sound slidefilm on 


National Safety Council Invites 
Public Interest Award Nominations 
@ Nominations for its Public In 
terest Award, which serves as a 
means of henormng public infor 
mation media that rendered ex 
ceptional service to safety in 1949, 
are again invited by the National 
Safety Council, Chicago. The 
award is given im six Categories, 
which include motion picture pro- 
ducers and radio and TV stations 
and networks. Others are in the 
publishing and advertising felds 

Ofhcial blanks for nominations, 
which must be self-made, may be 
obtained from the National Safety 
Council, 20 N. Wacker Dr, Chi 
cago 6, UL, betore the closing 
deadline of Mareh 15. The awards 
are tot Competitive 


California Packing Company Plans 
a New Film Department 

@ A complete motion picture pro 
duction and distribution depart 
ment will be established by the 
California Packing orp. nauional 
packers and canners of Del Monte 
brand foods. The department will 
be handled by Don Rivers, former 


assistant producer, script writer 
and film editor for Castle Films, 
San Francisco and Hollwwood 


W hile 
Films, Mr. Rivers worked on many 


connected with Castle 


national industrial pictures. He is 
now motion picture consultant for 


the packing company 


New Ideal Office in Kansas City 
@ A Kansas City ofhce of Iprat 
Corer., Chicago, was 
ope ned recently at 922 Oak Street, 
Kansas City, Mo. Under the direc 
tron ol Hoover Brothers, the ofhce 
is in charge of M. N. Hillyer 

At the same time, Paul R. Foghe, 
general manager of Ideal Pictures, 
announced the termination of that 
company’s athliation with the 
Kansas City Sound Service Co 


the umportance of att 
tudes im goed incuts 
treal relatvons ts boing 
offered by Fred Rudge 
New York 
tor cirect sale. The new 
program titled 
Employee and Your 
Cos Reduction Pr 

gram, deals with oes 
pttons gripes 
thie thods anal 
means of accomplishing 
better harmony within 
minutes in 
length, surtable for 
supervisory and indus 


trial relations workers 


TELEVISION SHORTS 


are being made.. 
to advertise and 
sell products. 


Vogue-Wright Studios 
237 EAST ONTARIO STREET 
CHICAGO 1), ILLINOIS 
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COLOR FILMS FROM BRITAIN 


BRITAIN'S LIVESTOCK 


The evolution of cattle breeding in Britain is traced from 
early times down to the present day. Experts in selective 
breeding are ably assisted by the British climate which en- 
ables them to fix and maintain breed types in a way not 


ssible elsewhere. 
6 minutes Rental $5.00 


COLOUR 


This film describes the nature of color and its many uses. 
The study of a great chemical industry shows the develop- 
ment of modern synthetic dyes, based on a discovery nearly 
one hundred years ago that color could be obtained from 
coal tar. Today, scientists are carrying on constant research 
and experiments in new dyes and pigments. 

15 minutes Rental 85.00 


COLOUR IN CLAY 
This is the story of modern pottery, a skillful combination 
of art and science. The film shows clay being worked at the 
potter's wheel and the turner’s lathe. After being baked in 
electrically fired ovens, the pottery is ready to be decorated 
with various patterns, either by the transfer method or by 
freehand painting. Glazing completes the process and the 
pottery is ready for use. 
Il minutes 


GARDENS OF ENGLAND 


The English people have always been keenly interested im 
gardens, whether they are formal estates, cottage gardens, 
or the small strips in front of suburban houses. In this beau- 
tifully photographed film the camera tours many different 
types of gardens, each one a proof of its owner's skill and 
patience. 

10 minutes 


QUEEN @ THE BORDER 


Proud of the title “Queen o’ the Border,” Hawick celebrates 
for three days each year the memory of the old Border 
battles. But Hawick's fame rests on more than battle hon- 
ors, for it is the home of the famous “Teri” knit sweaters. 
The film shows in detail the machine and hand work needed 
to complete each article. 
10 minutes 


Rental $2.50 


Rental $2.50 


Rental $2.50 
MAKE FRUITFUL THE LAND 


British eighteenth-century farmers were the pioneers of crop 
rotation. Pre-rotation and rotation methods of farming are 
contrasted in this picture, and there are many shots and 
diagrams of the “Four Course” system in operation. By a 
scientific crop rotation and up-to-date machinery British 
farmers today get the maximum yield from their limited 


Rental $5.00 


acres. 


BRITISH INFORMATION SERVICES 


30 Rockefeller Plaza ¢ 


or from conveniently located B.LS. or British Consulate offices in Boston, Chicago, Detroit, Houston, 
Los Angeles, San Francisco, Seattle and Washington, D. C 


and from numerous educational and commercial film libraries. 


POWER ON THE LAND 
Old-fashioned manual methods of planting and reaping are 
compared with modern machines which pick root crops, 
reap, bind and thresh grain, and plant and water vegetables. 
Trenching machines and bulldozers prepare land to meet 
the need of increased food production. 

17 minutes Rental 85.00 


LET'S SEE 

The lens is an accessory to the human eye, and the science 
of making lenses has produced the optical industry, This 
film shows the Salnheliined skill needed to melt, mold, and 
polish lenses so accurately that they come within one- 


millionth of an inch of specifications, 
17 minutes Rental 85.00 


THE ROYVAL WEDDING 
The grandeur and solemnity of the wedding of Princess 
Elizabeth and the Duke of Edinburgh are recorded here. 
The camera turns back to show charming glimpses in the 
lives of the bridal pair, and fully records the processions and 
celebrations of the wedding day. 

Rental 87.50 


30 minutes 

THE ROVAL WEDDING PRESENTS 
This film presents the dazzling show made by hundreds of 
wedding presents which were sent to Princess Elizabeth and 
the Duke of Edinburgh. The presents were displayed in a 
magnificent setting at St. James's Palace. 
29 minutes 

SNOWDONIA 

Situated in northwest Wales, Snowdonia is famous for its 
beautiful scenery. This skillfully photographed film offers 
scenes of its broad lakes and low-lying valley farms. It shows 
famous castles of great historic interest standing within 
their old fortifications. The camera follows the roads that 
wind through the mountain country. The Lyrian Singers 


present vocal accompaniments. 
17 minutes Rental $5.00 


STEEL 


This film deseribes the steel industry in Britain and the 
processes used from the time when the iron ore is dug out 
of the ground until the finished product leaves the plant. 
The film shows the processing of small precision instruments 
as well as that of huge keels for ocean-going vessels 


34 minutes Rental $10.00 


CHARLEY CARTOONS IN COLOR 

1. NEW TOWN — Town and Country Planning. 

2. ROBINSON CHARLEY — Economic History of Brit- 
ain from 1066, 

8. CHARLEY’S MARCH OF TIME — Social Services. 

4. YOUR VERY GOOD HEALTH — Health Services. 

Each 10 minutes Rental $2.50 each 


Rental 87.50 
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SALES TRAINING FILMS 


FEATURING 


RICHARD C. BORDEN 
ALVIN C. BUSSE 
ROBERT H. NUTT 
ELMER WHEELER 


Basic selling fundamentals and practices 


goed for any sales meeting are presented by 
these nationally-knewn sales consultants in 
the following sound motion pictures 


These 16mm Sound Films 
(30 MINUTES LACH) 


“Making a Sales Presentation 
Stay Presented” 


“How to Win 
a Sales Argument” 


“How to Remember 
Names and Faces” 


“How to Make Your 
Sales Story Sell” 


“The Autopsy of a Lost Sale” 
“Word Magic” 


All of the above are l6mm wund motion 
pictures, packed with mperior interest and 
audience appeal, as only a motion picture 
can. Available on rental basis for individual 
sales meetings; contract terms on application 
Write for free descriptive booklet- 


MODERN TALKING 
PICTURE SERVICE, Inc. 


45 ROCKEFELLER PLAZA 142 E. ONTARIO ST 
CHICAGO 11, 


NEW YORK 20, N.Y. 


The National Safety Film Awards 


® The annual sajety film awards sponsored 
by the National Committee on Films for Safety, 
which will present certificates for the best 
safety motion pictures and sound slidehiis of 
Deadline for re 
ceipt of entries is February 21, and the dead 


1'H9, have been announced 


line for receipt of the him itself is February 
274, 1990 

The best of the 1949 motion pictures and 
sound shidefhims on accident prevention will 
be given awards in four categories. These are 
occupational, home, trathe and transportation 
and general. Both theatrical and 
hims will be considered. There is no charge 
made tor entering him im the contest, or for 
the awards, according to William Englander, 
committee secretary 

Entry blanks for the contest may be obtained 
by writting to Mr. Englander at 20 N. Wacker 
Drive, Room 960, Chicago 6, IL When re 
questing blanks, it is important to indicate 
whether they are needed for motion pictures 
on slidefims 

Sterling Livingston, Harvard University, 
Cambridge, Mass., is chairman of the National 
Safety, and Mr, 
National Safety Council 


Committee on Films tor 
Englander, of the 
Chicago, i its secretary. They are assisted by 
Robertson Sillars, American Association for 
Adult Education, T. Elmer Transeau, Amer 
kan Association of Motor Vehicle Adminis 
trators, Dr. C. |. Potthotl, American National 
Red Cross; Dr. H. BE. Kleanschmidt, American 
Public Health 


American Society of Safety Engineers, Julien 


Association, E. R. Granniss, 


H. Harvey, Association of Casualty & Surety 
Companies; Fred M. Rosseland, Association of 
Satety Council Executives; John W. Gibbons, 
\utomotive Safety Foundation, and Homer 
Garrison, Jr. International Association of 
Chiets of Police 


Other members are Dr. Victor G. Heiser 


MOTION PICTURES 


are being made... 
to inspire, motivate 
ond mold opinions. 


Vogve-Wright Studios 
my OF he 
237 EAST ONTARIO STREET 
CHICAGO 11, KLLINOIS 


National Association of Manufacturers; J. C. 
Stennett and H. G. Gilson, National Associa 
tion of Mutual Casualty Companies; M. R. 
Trabue, National Commission of Safety Edn- 
cation: Richard E. Vernor, National Fire Pro 
Assxciation:; R. H. Richards, U.S. 
Junior Chamber of Commerce; Col, W. L. 
Tubbs, U.S. Air Force; Eliot V. Parker, U.S. 
Army; Li. Comdr. V. B. Johnson, U.S. Navy, 
and F. E. Perkins, U.S. Public Roads Adminis. 
tration 


tection 


This group previews all entries 


Canadian Film Producers Organize 
% To promote higher standards in Canada and 


to conserve the mterests of Canadian commer 
cial him producers, the Association of Motion 
Picture Producers and Laboratories of Canada 
has recently been formed as a part of the Mo 
tion Picture Industry Council of Canada. 

Jj. J. Chisholm, of the Associated Screen 
News, Litd., Toronto, is chairman of the Asso 
ciation’s Executive Committee for 1950, and 
Hans Tiesler, of Audio Pictures, Ltd., Toron 
to, ts vice-chairman. Graeme Fraser, of Craw- 
ley Films, Led., Ottawa, is secretary-treasurer. 

Directors of the Association are L. L. Cro. 
mien, Canadian Motion Picture Productions 
Lid., Torento; Rene Germain, Quebec Pro 
ductions Corp., Montreal Harwood, 
Phoenix Studios, Inc.. Montreal, and Leon 
Shelly, Shelly Films, Toronto 

The present producer organization marks 


Pierre 


the revival of movement initiated several years 
ago by these leading Canadian him organiza 
tions. It fills a long-felt need 


Synchronous 
Magnetic Recorder 


3503 W. OLIVE AVENUE 
BURBANK - CALIFORNIA 
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EE the past decade the number of self-equipped 
audiences for l6mm pictures has trebled. There are now more 


than 150 thousand outlets for our films provided with projectors. 


As these audiences bave increased, there has been a natural quick- 
ening of interest in the audio-visual medium, and also there is a 
growing tendency toward greater selectivity on the basis of sub- 


ject matter and manner of presentation. 


Wilding welcomes this clearly expressed desire for more skilfully 
produced pictures on more vital themes. Last year, 23 of our 
productions were shown to 14,662,719 persons in these volun- 
tary audiences; and that excludes other millions who were in- 
fluenced by Wilding pictures on television and in showings to 


personnel for sales training or indoctrination, 


We are both proud and immensely gratified that as audiences 


become more selective, they select more Wilding pictures. 


WILDING 


PICTURE PRODUCTIONS, INC. 


MOTION PICTURES « SLIDEFILMS « TELEVISION FILMS 


CHICAGO* 
1345 Argyle Sereet 


NEW YORK 
385 Madison Ave. 


DETROIT* 
4925 Cadieux Rd: 


CLEVELAN 
310 Swetland Bid 


HOLLYWOO 
5981 Venice Blvd 


ST. LOUIS 
4053 Lindell Blvd 
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FOR BUSINESS FILM USERS: A COMPLETE LIBRARY! 
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Satety Films 


Guides 


| “Faster Than Sound” Photography 
Developed by Genera! Electric Co. 
@ Missiles 


faster than sound, 


moving many times 
and even the 
sound waves themselves, are being 
photographed by engineers at the 
General Electric 
cording to William R. Plan, G-E 
enginect 

Mr. Plamt described methods for 
making pictures with exposures as 


laboratories, ac 


brief as a few millionths of a sec 
ond, at a recent meeting of the 
American Institute of Electrical 
Engineers at St. Louis. These pic 
tures are used for research into the 
behavior of missiles in flight and 
wind-tunnel models of faster-than 
sound aircraft, he said 

Objects traveling faster than 
sound cannot be photographed by 
which 
are not effective faster than about 
they 
must be stopped by a brilliant 


ordinary camera shutters, 
one-thousandth of a second; 
flash of light which lasts only two 


This flash 
was ce veloped at the G-E General 


millionths of a second 


Engineering and Consulting Lab 
oratory at Schenectady, N.Y. 
Even sound waves can be photo 
graphed by this high-speed flash 
method and a special optical sys. 
tem which can cast into sharp re 
lief varving densities of air. This 
method, known as the “Schlieren 
, produces photograph 
ic images of sound waves which 
move as fast as 760 miles an hour. 


technique” 


WRITER DIRECTOR 


Wants Greater Opportunity for 
Creative Ability 
Wide Experience in 
Motion Picture. Shdefilm 
Film, and Radio 


Present employer knows of this ad. 
Address 
Box 201 
BUSINESS SCREEN 
S12 North Dearborn 
Chicago 10, Minois 


SOUND RECORDING 


at a reasonable cost 


| High fidelity 16 or 35. Quality 

gueranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 


ESCAR 
MOTION PICTURE SERVICE, 


INC. 


Television 


| 7315 Carnegie Av., Cleveland 3, O. 
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Booklet F 


FREE DEMONSTRATION UPON REQUEST 
VOLUME 


For more information about 


Beseler Model OA4 write for 


NUMBER 


4 
SAt with the 


VISUAL STORY 
| in Selling Your Product 


. « « @ny product — and you can tell it and sel! it most 
effectively with films. And the story can be told visually 
to fit any size budget. 


* * * 


These production scenes are from “Tinplate,"’ the motion 
picture dramatization of an object as commonplace as a 
tin can. This film in Atlas ““Custom-Color” for Weirton Steel 
Company is selling tinplate and its uses not only in the 
United States, but in foreign markets as well. 


* * * 


ATLAS — a producer of motion pictures, slidefilms, and TV 
commercials — has served all types of industry for more 
thon 35 years. Our many repeat orders reflect client satis- 
faction with the quality of our productions and also prove 
that films help sell their products. 


im SYSTEM 


ATLAS FILM CORPORATION 


Creators and Producers 
1111 SOUTH BOULEVARD OAK PARK, ILLINOIS 


Chicago: AUstin 7-8620 
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MONG THE HUNDREDS of requests 
which the Editors of Business Screen 
receive each month for specific film 

tithe information and sources, the most tre 
quently asked question is “how can you guide 
me in the choice of a film producer?” 

We could casily and somewhat graciously 
refer such correspondents to the advertising 
pages of this journal where so many of the 
most able producers are regularly represented 
The exceptions mainly prove that rule, but 
beyond those missing for reasons of credit and 
stability are some whose creative merits are 
beyond question 

So we also provide a simple formula, which 
appears below, and which now merits some 
further word of amplification and advice be 
cause of the following trends so noteworthy 
in our news reports from the field 


Desk-space producers are rampant: 


(1) The influx of unchallenged picture 
salesmen, with or without portiolio, but cer 
tainly with a minimum of qualifications, ot 
ganization, facilities, and experience has been 
greatly abetted by the advent of television and 
its presumed and potential film needs 

(2) This vrewpoimt will be challenged but 
we doubt the need for the so-called “television 
film producer” which implies a special opera 
tion limited by experience and facilities to the 
requirements of television commercials, What 
facilities and experience can you get along 
without in either television or any other freld 
of idea communication which the specialized 
business film producer is now serving? 

(3) We had better not overlook the steadily 
climbing figures of self-equipped audiences 
owning or having ready access to the lomm 
sound projectors in farm and factory groups, 
schools, communities, churches, and organized 
clubs and lodges of every type and description 
Ofhcial state departme nt reports from Arkan 
sas’ schools (see page 22) show that the 150 
projectors reported in 1946-47 now total 650; 
Ohio schools report more than 8,000 projectors 
as active outlets for films 


The larger audience demands good films: 


(4) Well in excess of 150,000 sound projec 
tors are now providing millions of Americans 
with useful information, safety precautions, 
farming facts, travel, sports and other interests 
which they seek as group audiences, Evidence 
indicates that their tastes are getting keener 
and that they demand both quality and usc 
fulness in films as the sponsor's ticket of ad- 
mission to their well-attended meetings 

(5) There is a great coincidence of results 
well worth emphasizing in our review of the 
past year’s output of worthwhile or resultful 


NUMBER 


dozens of leading business film producers and 


Pertinent Observations sisson 
Om the Responsibilities 
of Clients and Producers 


to any prospective buyer and user of business 
hims for whatever purpose. 
pictures. It is no accident that a couple of 


Responsibility is a two-way street: 


Beyond the responsibilities of the business 
film producer are those which link him to 
existing clients and the common-sense responsi 
bilities of the client himself 

lo such clients we say, listen to the voice 
of experience carefully and if your producer 
fields, were almost without exception made by speaks in a whisper before the superior 
weight of your wishful thinking and formi 
dable budget power, listen again, Too many 
decisions are still being overweighed by media 
minds who know a lot about white space and 
abysmally little about the complexities of sight 
and sound materials 

For there are rules in this game which fit 
like pegs in a board to make the patterns work 
out with success. Rules like the requirements 
and discrimination of prospective audiences, 
for example, are broken only at the sponsor's 
own risk 


hundred films reported in these pages as the 
most widely distributed, or selected by par 
tial observers as “the best” in special interest 


recognized production companies 


Let's not restrict new ideas or talent: 


(6) We cannot imply any restriction on 
originality or creative genius by earnestly rec 
ommending our readers to the formula on 
this page. But the individual or the new pro 
ducing concern which aspires to the budgets 
of business film sponsors should be plainly 
labeled and the adventure undertaken with 
full knowledge of qualifications, stability, and 
each phase of the risk 

The ANA Check-List offers some interesting 
observations worth quoting, as for example: 

“How much should the picture cost? The 
sponsor should consider this question care 
fully, Good pictures cost money, /t is better 
not to make a picture at all than to make a 
poor one. In the final analysis the amount of 
the budget should be determined by the im. 
portance of the problem which the picture is 
supposed to solve,” 


Members of the Films Committee of the 
Association of National Advertisers made a 
substantial contribution to the definition of 
these responsibilities in the publication two 
vears ago of their “Check List tor Produces 
and Sponsor Responsibilities in. the Produc 
tion of Motion Pictures,” Having cooperated 
throughout that project as liaison between 


BASIC CONSIDERATIONS 


In Selecting Your Producer 


And again, in selecting the producer: 


“The sponsor's first responsibility in select 
ing a producer, is to himself. He cannot afford 


Exrexience: what has the prospective to make the selection on the basis of personal 


producer made in terms of films clearly friemlship, the affability of a sales representa 
identified as his full responsibility: tive or a “catchy” idea. Often such an idea 
FINANCIAL STABILITY: is the produces involves only one sequence in a picture, He 
able to carry out the intended assign should look to these general standards: 
ment according to terms and without | (4) Business integrity 

requiring emergency assistance or “say (b) Experience in picture making as dem 
ing’ against an agreed quality of pro onstrated by samples of films actually pro 
duction? duced 

(c) Financial stability 

(d) Creative and technical staff 

(ec) Production facilities and equipment 

(f) Length of time in business.” 

There is plenty of room for imagination 
and an unbounded range of unfilled audience 
needs for vital picture themes. Let us serve 
the trilogy of audience, picture-maker, and 
sponsor with equal respect for the interests of 
all three. That is the real foundation for the 


continued worth of our product. OHC 


Creative Stare: if the producer carries | 
the full responsibility from idea to the 
screen is the creative effort drawn from 
facilities under his complete control? 


Puysicat does the producer 
maintain adequate physical facilities to 
complete the various phases of-sontem 
plated production, from script jto the 
screen? Are they adequate? , 


| if 
| 
| | 
| 
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WE ARE INDEBTED to these and many other chents 
for their good words about Audio which have helped 
to introduce our company to many new prospects for 


motion picture productions, 


A complete file of these letters and a copy of the folder, 


A Few Facts About Audio”, will be sent upon request 


AUDIO PRODUCTIONS, INC. 


PRODLOCERS OF MOTION PICTURES 
630 “Ninth Avenue Film Center Building + New York, Y. 
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HE AVERAGE AMERICAN WORK 
er expects that the company for which 
he is working be more than productive 
and efhcient. He looks w his company for 
examples of good citizenship, expects his com 
pany to help solve human problems and to 
make progress towards steady employment. He 
also expects his company to make a profi 

Phe average employee has now fully ac 
cepted the idea that the company for which 
he works is, in a sense, a person and that the 
company should not only have rights but re 
sponsibilities, should not only have privileges 
but duties, should not only have a head but a 
heart. In this sense, we at Precision have felt 
that in addition to other means of working 
with our employees, the use of movies and 
other visual aids would not only prove bene 
ficial, but would help carry out those conc pts 
ot what an employee feels his company should 
do, as outlined above 


Fist Most or Menta 


The usual media for communicating infor 
mation to employees are house organs, bul 
le tin boards, posters SYSTC TINS, charts 
and graphs, slides and slidehiims, motion pic 
tures, labor-management committees, payroll 
inserts, meetings and « mplovec counselling 

Each of the above serves its purpose well, 
but it has been found that one of the most 
powerful media for driving home a company’s 
story, message, method or process is the in 
dustrial or business film 

Dean Rulon of the Harvard School of Edu 
cation, in experiments conducted with the use 
of films, has found that the use of moving 
pictures in teaching is 20 per cent more eflec 
tive than teaching without them, and that in 
terms of retention of subject matter, the gain 
in using films is over 38 per cent greater than 
without films. 


ADVANTAGES IN PLANT COMMUNICATIONS 


Among the many advantages of films as a 
medium for communicating imiormation to 
employees are the following 


(1) Films lend authority to what a super 
visor has told his group. The principle in 
volved in instructions by a supervisor or in a 
discussion by a supervisor are somehow made 
to seem more tmportant, basic, more uni 
versally accepted and more necessary when the 
individual sees them projected in pictures and 
words. Films are excellent clinchers of lessons 
They can bring to bear simultancously on the 
senses a relatively large number of stimuli. 


(2) Abstractions, such as the concept of inter 
dependence of employees and employer, can 
be taught effectively by means of films since 
many vivid and specific illustrations, which 
put the abstract concept into concrete every 
day terms, can be shown. Films can be used 
to sav without offense things which an instruc 
tor or even the top exccutive of a company 
might hesitate to put into spoken words be 
cause of close acquaintance with the learners 
and the subsequent danger of offending the 
employees. 

There are several precautions to be observed 
in showing movies to employees. A_ great 


DOES THE AVERAGE WORKER LIKE COMPANY-SPONSORED FILM SHOWINGS: 


Employees Voted “Yes!” 


SURVEY SHOWS 90° IN THIS PLANT FAVOR WEEKLY NOON-HOUR MOVIES 


by Alexander 1. Newman, Vice-President 


Precision Scientific Company 


number of poorly-prepared files are now used 
in training or demonstrating to employees. lt 
is better not to use a film than to use a poor 
one. Therefore, films should be selected with 
great care, 

One of the most common faults of showing 
training films is over-emphasis, by means of 
exaggerated action and words, in an effort to 
make a point sharp. As a result, both the him 
ind its lesson seem absurd or unreal and im 
practical, Overemphatic films should be 
avoided 

Films should be selected to fit the ability, 
experience and mental make-up of the groups 
observing them, 


Ovner Usep 


At Precision Scientific Company we use the 
following means of conveying information to 
our employees 
(1) Our employee manual, entitled “Work 
With Precision,” a 50-page indoctrination 
booklet covering conditions of employment, 
pension plan, safety, vacation plan, inyurance, 
et 
(2) A weekly, three or four-page mimeo 
graphed paper called “Briefs,” giving current 
news of happenings during the week 
(3) A suggestion system to permit the em 
plovee to express himself in the ways of im 
proving production, ofhce efhciency, products, 
cl 
(4) Charts and graphs scattered throughout 
the plant, showing absentecism, production 
and shipping budgets, and quotas 

In spite of all these, however, we still felt 
that we were not conveying as muny messages 
as we should like and early in 1939 we inst 


tuted a movie program to help educate certain 
groups of our people in technical matters. Most 
of the films shown at that time were for pro 
duction supervisors and engineers. Occasion 


ally during the war we showed war films 
released by various governmental agencies, 

However, because of the lack of good physi 
cal conditions in which to show movies to our 
entire organization, the program of visual 
education through the use of movies was 
handicapped until we moved into our new 
plant in 1946, At that time a section of the 
plant approximately 60 by 100 feet in size was 
set off as a cafeteria and lunch room. This 
cafeteria and lunch room, which will accom 
modate about $00 people sitting at chairs and 
tables, answered our needs. 

Before utilizing the caleteria, since it was 
not completely finished when we moved in, 
we used our library. When movies were shown 
in the library it was crowded to capacity, 
indicating a definite interest on the part of 
our employees to further their own education, 
inasmuch as practically all of the movies shown 
were of the instructive type. Occasionally a 
travel film was introduced to provide enjoy: 
ment and relaxation. 


Carertia 


After the cafeteria was completed, and with 
a 45-minute lunch period, ample time and 
proper arrangements were available to utilize 
movies to their maximum extent, Our pro 
gram is to show a movie every Wednesday. 
Most movies shown run anywhere from 20 
to 30 minutes and give the employee ample 
time to eat his lunch before or during the 
showing of the film 

We use a 16 mm sound projector and screen 
with several loud speakers. The actual opera 
tion of the projector is taken care of by one 
of the employees of the engineering depart 
ment, Films that we have shown have been 
loaned to us tree of charge in 99 per cent of 
the cases. The only requirement is that we 
submit a report of the showing and prepay 
the charges when returning the films 


Survey Reveats 90°) Like Prorores 


In order to determine the reaction of our 
employees to our movies we conducted a sur 
vey, the resulis of which are very interesting, 
75 per cent of our employees indicated 
they watch the movies every Wednesday, 25 
per cent indicated they watch the movies occa- 
sionally. In answer to the question of whether 
they like movies, over 90 per cent indicated 
that they do, 76 per cent indicated that they 
like movies once a week, 10 per cent, every 
two weeks and seven per cent indicated that 
they liked movies every flour weeks. No one 
indicated the choice of every three weeks. 

On the question of whether the employee 
feels that the movies have been helpful in his 


(CONTINUED ON THE FOLLOWING PAGE) 
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work, over 69 per com indicated the afhrmative 
and only 15 per com the negative 

Movies on science, human relations, manu 
lacturing procemes, sports and travelogues 
rated highest among all the types of filme that 
empPryces desired. Filew on manufacturing 
rated highest in types of tives 
which employees indicated were of most bene 
it to them 

Marien 

the opinion that movies shown through the 
noon hour should be for relaxation and ther: 
lowe should of musicals am 
comedies Employers sles beliewed it all right 
to show inetructive bine that would help the m 
in their work provided the are interesting 
as well as eclucational 

Some thought movies on a definite subject 
such as sheet metal work, machine work, offwe 
work and the like, should be shown to thos 
departments to which they are directly appli 
cable ale thougle that ptures of 
general interest such as safety, human relations 
snl current events filme should be shown 

Ame OF thee 

In showing movies to our employees we 
think that we have accomplished the follow 
ing 
(1) Enlarged the «ope of the emplovees' 
thinking by show ing them what other organ 
tivation are doing 
Aroused thre empl yees interest in com 
batting social, racial and religious discrimina 
them 
(5) Created a greater interest on the part of 
the employee in his own work by showing 
flew, some of the scenes of which have ce 
picted Precision Scientific Company equip 
ment. This created the tecling of “belonging 
to 4 group of a company that is doing things 
for others 
(4) We have stimulated a desire in cach 
emploves to his own work bw 
4 methals in other plants through the 
medium of movies 
Nore: we are undelted to the Screntifu: Ap 
peratus Miakers as ihe of 


this useful report ty Mr Newman 


REACHES RS the Illimeoss 
Central ad. Si ‘ ites 
P eit isa 
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-Equipped Audience Growing 


SURVEY SHOWS LARGE INCREASE IN 


ILID FACTUAL DATA which upholds 
the accelerated demand for all types of 
files mow bea obtained 

through surveys among primary owner groups 
throughout the country. With the assistance 
of state departments of education, informed 
film library sources, and the schools themselves 
the latest statuiis on educational ownership 
sre now beginning to add up 

The significance of these growth lactors is 
underscored by a similar survey undertaken by 
siness during the war years as a part 
of the Treasury Department's war loan film 
program, At that tome only 21.04 projectors 
were reported, of which 13,519 were in the 
“whools Betore the war only a few thousand 
wn projectors were reported in a nation 
w cle « check 


Community ownership seems to be on the 


SCHOOL OWNERSHIP OF lOMM SOUND 
MOTION PICTURE PROTECTORS 


(Lata hased state reports and recent 
ational survey of See Hear Magaune) 


\labama*® 516 
\rkhansas* 
$579 
Connecticut yoo 
Delaware 
C.corgia 
2447 
Maine 
Minnesota®* 1165 
Mississtppe 600 
Missourt 1200 
Nebraska oO 
New 6% 
New iso) 
North Carolina 
Ohw*** 
Oklahoma* 1200) 
Penney ivania S000 
Island Ru 
South Carolina 
South Dakota 20 
ennesses 600 
Texas*® 
Ltah 212 
Vermont 
Virginia 
West Virginia 252 
VV 
W 65 
Puerto Rico 110 


PROJECTOR OWNERSHIP BY SCHOOLS 


upgrade in many places. Churches acquiring 
sound projectors were an important factor and 
the return of selling brought many thousands 
of units into local dealer salesrooms, particu 
larly in the automotive field. These areas will 
be defined later but the facts at hand on school 
ownership confirm the steady growth of these 
outlets for Lactual films 


Sound Projectors in U.S. Schools 


® As all levels of education in the United 
States continue to acquire sound motion 
picture projectors as a basic tool of classroom 
study as well as for auditorium and group en 
tichment purposes, the totals begin to reach 
interesting proportions 

There is also indicated a definite wend to 
ward greater selectivity of sponsored pictures, 
particularly as many instructional films espe 
cially produced for school use are now avail 
thle for local or regional rental and purchase 

In reviewing the statistics thus far available 
through direct reports by state departments of 
education, the larger state university film hi 
brary centers, and by magazine survey, it seems 
apparent that most school statistics are in 
clined to be on the conservative side, although 
in a few instances a wild guess or local price 
might influence the figures on the plus sick 

The report of the head of the Audio Visual 
Education Unit within the State Department 
of Education in Connecticut includes this quo 
tation of special interest in regard to pro 
yectors 

To the best of the knowledge available, 
each high school in Connecticut has at least 
one picture preyector and as many as 
three in some of the larger schools.” 


Estimate ScHoots Eourrren 


Ot the nearly 25,000 secondary schools 
throughout the U.S., most sponsored film dis 
tributors now figure the majority as equipped 
to show l6mm sound films or having ready 
access to such equipme nt \ recent ofhcial 
state survey in Wisconsin showed less than 10 
high schools in that state as unequipped 

Nearly all institutions of higher learning are 
ilso equipped for l6mm sound film showings 
and a great majority of the private and paro 
chial schools are also we ll served 

In summary, the total figures for lomm 
sound motion picture proyectors in US. schools 
would now rest somewhere between 57000 to 
60,000. lt can also be safely estimated that all 
schools trom clementary to higher levels in 
principal city systems are equipped. The great 
est single area where equipment is not preva 
lent would probably center around the un 
graded or one-room rural schools of which 
there are still tens of thousands in the U.S 
Minnesota alone reports 4,521 such units of 
more than half the total number of clementary 
shools in that 


stat 
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Business and professions get together for projection trainimg at Hamilton (Ont) bilm Council 


Community Groups Organize for Films 


N 180 U.S. CITIES and towns, group 

I minded Americans with an interest in the 
informative and educational values of the 

fim have taken voluntary action to form film 
councils. In more than 40 other communities 
similar action is indicated tor the near future. 
These are the vital statistics of a movement 
afhliated in the national organization known 
as the Film Council of America 

The significance of this general community 
interest in films, in the problems relating to all 
clubs, lodges, forums, churches and schools of 
the community using such materials, and in 
physical aspects of equipment, etc. cannot be 
overesumated, It is a singular phenomenon 
that brings together all these varying groups 
for a medium of communication. It is also a 
tribute to the importance with which they 
regard the informational film medium 

Leapersuip From Att of Groups 

The spark which lights these local fires 
comes from many different kinds of film users 
Nearly 25°, of the active local film council 
Business 
SCREEN came from a similar movement within 


leadership recently surveyed by 


the public libraries 


The schools brought an 


Gary, INDIANA held a community film festwal 
as a recent local film council actnoty. 
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other large percentage of leadership but indus 
try ts also most actively represented in such 
places as Minneapolis, Cleveland, Chicago 
Houston, and other film council centers 
The programs of these film councils are 
most revealing, In Houston, for example, the 
council stimulated a projection training pro 
gram in the public schools; in Cleveland it 
sponsored two very widely publicized Film 
Festivals with showings in various subject 
matter areas attended by group leaders 
Surrortep FuNp GRANT 
Initial impetus for the national organization 
of the Film Council of America, an idea pio 
neered by the late C. R. Reagan, came trom a 
generous grant made by the Carnegie Corpora 
tion. Lhe financial assistance of business con 
cerns interested in the fim medium has also 
been a decisive factor in the necessary expense 
ol furthering nationwide organization 
Ihe key factor in this community-wide ac 
tivity most probably concerns the added eth 
ciency of film distribution and equipment fa 
cilities. Thus serving as a local clearinghouse, 
the film council imereases the use of factual 
fhims on all levels in the cormmunity 


Gary rrorte from all walks of life learned 
about factual films at this 1949 program. 


Night Sound 


A ROUND-UP OF LATE NEWS EVENTS 
Industrial Audio-Visual Association Holds 
dnnual Meeting in Chicago March 14, 15, 16 
® The annual meeting of members of the In 
dustrial Audio-Visual Association, national or- 
ganization of users of audio-visual media in 
business, will be held in Chicage during the 
comimg month on March I4, 15, 16. Program 
arrangements are under the direction of Wil 
liam Bastable, Swift & Company, chairman of 
the program committee, Arrangements for the 
Chicago meeting are under the direction of 
Frank Greenleat, Carnegie-Illinois Steel Sub- 
sidiaries, chairman of that committee, 

The association's membership is limited to 
users of hiilms within business organizations but 
inquiries and application for membership or 
guest attendance at the forthcoming Chicago 
meeting are invited. Prospective applicants 
should direct their inquries to O. H. Peterson, 
IAVA president, c/o Standard Oil Company 
of Indiana, 900 S$, Michigan Avenue, Chicago 


American Management Association Hears Tatk 
on Films in Communication by Dan Rochford 


® Members and guests of the American Man 
agement Association attending the Chicago 
Personnel Conference of that organization at 
the Palmer House on Monday evening, Feb- 
ruary 13, heard Daniel Rochtord of the Em 
ployee Relations Department, Standard Oil 
Company (New Jersey) deliver a featured ad 
dress on “Communication —is Management 
Getting Its Story Across?” An’ outstanding 
event of the AMA meetings was a continuous 
Film Workshop with showings of many out 
standing recent business films, primarily on 
the industrial relations theme. 


Important Safety Films Coming Soon: 


® We hear that the new General Motors film 
Second Chance (produced by the Jam Handy 
Organization) is destined to be one of the most 
useful safety films recently released. It will be 
reviewed in these columms next month, which 
brings us to the rest of this subject—namely 
the several new safety motion pictures recently 
produced by Wilding Picture Productions in 
cluding one for Lumbermen’s Mutual, another 
for Plymouth, and a third for another sponsor 
with the very appropriate tithe You Bet Your 
Life. We predict you'll hear a great deal more 
about all these useful subjects. 


Film Title of the Month Nomination: 


® For a boxofhce tithe that all Hollywood will 
envy, we nominate All Flesh Is Grass, a pro 
vocative handle for the (you didn't guess it) 
livestock picture produced for the American 
National Livestock Association 


Editorial Feature Due Next Month: 
® There is a very tull holdover basket at 
Business Scaren this month with one of our 
most important annual features postponed 
until March 15, namely, the complete Index 
of Sponsored Films. That's a promise! 
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tives ano Gorsis at New Youn of “The Human Aridg included Ernest 


KR. a x ul ue-presuden 
f lent ns 

sale New ) mad 


Ford Motor Company; at his nelt, Willram 
ad, at hes lett, Nelson F. Bowe, Ford district 
Seviler. Foard cronal saies manage 


pinion pollster 


“The Human 


CREATIVE TALENTS AND SKILLS OF 140,000 FORD EMPLOVEES 
ARE STORY AND CAST OF DRAMATIC NEW INDUSTRIAL FILM 


cf premieres last 


meth members of the Ford 
Motor Company organization, the press 
sl gists to a dramati new documentary 
ohw puture story of the effort and 
nterprive the pany s proxtuct 


the of the new Ford 
Ihe theme of the thle les on the 


creative talents and shills of the 140.000 bord 


cmplovecs whe fashioned more than a 
cam trom the nlea of the new Ford—born im 
the mums of a few men lwo vears work by 


of Ford mon and women depactod 


ma ball of treme as the pore 
ture sweey tl h aml growth of lv 
new car trom ! ilrawinw to as 
The preture is the result of a 


nine-month, filming schedule by 
the R iphacl Woltl Stucdtos 
INsc RIP TION ON Praotr 
\ plaque which the company's Lounder 
placed over the entrance to the engineering 


lulwwatory a 


Dearborn, Michigan om 
provided the cith 
lor The diuman B ive 

Lhe film story starts with the germ of an 
which grows and expands ite a firm 
conception of what the future car will become 
This is translated into sketches and drawings 
that crattemen can models. Close im 
clustrial teamwork deve Lops mans thou 
of to mature the idea into a 
autonolbal 


Skillful blending of dramatic Lactory sounds 


MANKIND PASSES FROM THE OLD 
1O THE NEW ON A HUMAN BRIDGE 
FORMED BY THOSE WHO LABOR 
IN THE THREE PRINCIPAL ARTS 
AGRICUL TURE~MANUFACTURE 
TRANSPORTATION 


from « plague aver the Ford enginecring 


butiding entrance at Dearborn, Michigan 


into the superb musical background of an orig 
inal musical score (played by members of the 
Los Angeles Philharmonic Orchestra) helps 
set the mowd and enhances the simple and di 
rect documentary technique used in telling the 
documentary story 

\n imternational version, to be distributed 
overseas by Ford International, will depend en 


tee Devrror were (left above) 
Leo Beebe, manager of Ford's motion picture 
department and (right) Charles Davey pro 
neer Ford employee who stars in“ The Human 


Bridge new documentary color film 


tirely on the music without any narration to 
tell ats highly significant story to foreign audi 
ences throughout the world 

Special showings introduced the picture to 
Ford employees and them Lamilies throughout 
the country in addition to the luncheon. pre 
views noted. The production by Raphael G 
Wolll Studios, was supervised by Leo Beebe, 


manager ot Ford's motion picture cle partment 


Wolll Studio cren shooting The Human 


Bridge m location at the R ue plant 
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THE AMERICAN CAN COMPANY SHOWS 
STORY BEHIND THE JUICE INDUSTRY 


® Tur American Can Company has just 
added another film to us successful educational 
program in schools. This new him, entitled 
Vitamin Riwers, will doubtlessly enjoy the same 
popularity as American Can Company's two 
flaska’s Silver Millions, the 
story of the salmon industry and Jerry Pulls 
the Strings, the romance of coffee. As an ex 
ample of longevity, these two films, after more 


previous ones, 


than eleven years’ distribution, are still con 
sidered among the more popular and useful in 
visual education circles as a basic curriculum 
aid. Approximately 27 million persons have 
seen them to date. It is interesting to note 
too, that the American Can Company renders a 
customer service in planning its film subject 
matter around the everyday products used in 
the home — salmon, coffee and now fruit juices 
They are subjects timeless in popular appeal 

Vitamin Rwers, The History, Culture and 
Economic Development of Fruit and Vegetable 
Juices, the new film, is a 22-minute color pro 
duction by Caravel Films, Incorporated. Its 
purpose is to develop a better understanding 
and appreciation of fruit and vegetable juices 
and the industries which produce them. It also 
explains the significance of the tin can in mak 
ing healthful juices available to everyone, 
everywhere, at any time. 

For human interest, Vitamin Rivers ts 
framed in a little family story of a father, 
mother and two children. Young Ann is mak 
ing a notebook of fruit and vegetable juices for 
her school homework. As everyone becomes in 
terested and Dad begins to help, the camera 
swings away to follow his description of the 
production story of orange, pineapple, grape 
fruit and tomato juices. Growing, harvesting 
and canning methods are briefly reviewed 
Other juices are also mentioned. Within this 
basic pattern are other items of appeal and 
education — the history of oranges, grafting of 
buds onto seedlings, production of frozen 
juices, origin of the pineapple and the vitamin 
and mineral content of juices. Scenes were 
made for the picture in Florida, California 
Indiana, New York, Pennsylvania and the 
Hawaiian Islands. 

Distribution of Vitamin Riwers for use in 
schools will follow the same pattern as Alaska’s 
Silver Millions and Jerry Pulls the Strings 
Each is offered on a tree loan basis to schools 
and is accompanied by a teacher's guide de 
signed to help the teachers coordinate the 
him’s use into such basic subjects as Social 
Studies, History, Geography, Literature, Gen 
eral Science, Agriculture, Home Economics 
and Health classes 

Requests for bookings are taken care of 
through the Home Economics Section of the 
American Can Company, 230 Park Avenue, 
New York 17, New York. All shipping ar 
rangements and inspection of films is handled 
by the Distribution Department of Caravel. @ 
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motion pictures at the Annandale 


PREPARING 10 SHOOT A TYPICAL SEQUENCE for one of the Joy Manufacturiny Company color 
Pennsylvania limc.tone mine. 


Joined the Underground 


PRODUCING COLOR FILMS OF MINING OPERATIONS PRESENTS CHALLEN 


HEN SHOOTING a motion picture 
in color in underground mines, plan, 
check-over, and bring all the equip 
ment vou'll need, and add an extra amount of 
ingenuity and resourcefulness. Because it’s a 
sure thing that you'll meet situations and prob 
lems that vou hadn't expected 
One fact to remember when vou see Hard 
Rock Mechanized Mining, one of a series ol 
color pictures produced by Mode-Art Pictures, 
Inc. for the Joy Manufacturing Company, is 
that a solid month, night and day without a 
stop, was spent shooting underground to cover 
all the operations depicted, To get the foot 
age, an cight man crew traveled over 11,000 
miles, going underground in Kansas, Illinois, 
New Mexico, Alabama, Tennessee, Virginia, 
and Pennsylvania in mines where salt, potash, 
vite, thon ore, linn stone, and coal are pro 
duced in great quantities by mechanized min 
ing equipment 
The films show how giant machines have 
made possible unparalleled production of vital 
minerals; how increased safety, increased pay, 
and better working conditions have resulted 
for the miners, and how lower costs have in 
creased profits for the mine operators. In these 
pictures, one sees ceaseless activity going on 
beneath the surface of the earth—a world that 
to almost evervone is indeed strange and mys 
terious. It's a dramatic and fascinating en 
vironment and there is much color there 
It was soon discovered that going into a 
mine with two tons of film production equip 
ment offers some real problems. The “skips” 
or hoists that carry men and machines to the 
working level of the mines are small and take 
only two or three pieces of equipment per load 
In many instances, it took four trips to lower 
eight senior spotlights into the mine, and 


*E 


there still remained six junior spotlights, four 
twin broads, hundreds of feet of cable, trans 
formers, and many cases of other equipment 
The equipment had to be lowered anywhere 
from a few hundred to a thousand feet under 
ground, and in one case — 300 feet below sea 
level in the iron mines at Birmingham, Ala 
bama. When the equipment was at the work 
ing level, it then had to be loaded on a train 
of cars and moved to where operations began 
There, it was again transferred and reloaded 
to other cars that brought the equipment to 
the “working face” where the mining opera 
tions were actually going on. 

Filmmeng underground in color, multiplies 
all production problems and adds new ones. It 
can be readily understood that underground, 
the biggest problem is lighting — not only be 
cause the power supply fluctuates, but because 
generators driven by internal combustion en 
gines produce harmiul exhaust gases, and 
therefore engines of that type are prohibited 
by law. Since sequences would be taken in 
salt, iron, potash, zinc, limestone, and coal 
mines, a great deal of ingenuity and common 
sense was required to solve the different prob 
lems encountered on each location, 

In the potash mines, lor example, ingenuity 
played a big part in getting desired footage 
It was found that when the mining machinery 
in other parts of the mine began to operate, 
the added drainage of power resulted in waver 
ing illumination. When there was a bad take 

since the area being shot became partially 
mined-out as the scene was executed — the 
broken-up material had to be shoved back into 
place to maintain continuity, Because of the 
extreme narrowness of passageways, lights had 
to be suspended from improvised dowels and 
(CONTINUED ON THE FOLLOWING PAGE) 
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(CONTINL ED PROM THE PRECEDING Pace 
wite hooks that were driven into holes om the 
tile just below the rool The thunderous 
noises aml reverberatiom of the mine ma 
chunery made u to hear speoect ara 
it Was to develop « series of signals 
ame for communication 

In the irom mrimes, all the equipment needed 
special attention, because the ines were lo 
cated below walevel and 
wae lhe atin re wee saturated 
with the red ion oxide dust which penetrated 
the crackle of the letting 
ment « that at the cml of each claw all the 
parte had to he thoroughly cleaned. Ihe dust 
colored everything red and in a lew hours the 
men of the crew had the san appearance as 
the miners themectves who had been working 


there vears 
Perc actions Paw Ove 


Though the working areas were about ten 
feet high and trom emht to twenty feet wick 
huge piles of the heavy muck had to be 
ard leveled betore the lamps could be set up 
Here too, snce the dram on the supply 
was greater than in the potash mines, special 
precautions were taken to prevent extrenn 
fluctuation. communications and coor 
dination with mining operations proceeding 
im other parts of the mine provided the solu 
tO sted) production 

The crew had traveled about 10,000 miles 
belore they reached the limestone mine at An 
namdale, Pennsylvania Ihe torethought of 
imluding the generator as part ol the equip 
ment paul dividends Sime 
ihe mine entrance was at ground level, the 
iruck towed the generator to the very face 
being worked. Without the use of the genera 
tow shinning would have been bole 
cause all the available power was needed to 
operate the mining machinery itself 

In keeping with the pattern found in other 
mines, when shooting the sequences um the 
coal again special hact to be 
handled and solved. Instead of oraking sure of 
an adequate supply of power thre proble was 
to reduce the voltage lo give a live appear 
ance to the coal and to bring out the color, che 
coal face had to be dug and gouged out so the 


reflections would result 


When the crew returned to Pittsburgh, the 
men had been away for more than five months 


Hiavd BR haniced Mining which runs 


forty was the first in the series 
that was released. [The demand to prints wats 
nxt only very part of thus 


country, but from countries all over the world 
\ French vermon of the prture was It 
was 4 mayor part thee program for the Later 
national Congress of Engineers organ ed by 
the Sem tote cle Minerale and held ina 
Paris this past tall \t the present tim th 
Joy Manulacturing Company s hins are among 
the tew that show in urmlerground 
ing mechanized operations, They tell a story 
of production — of the benehts and mmcrease un 
wealth made by the cthovent mining and use of 
our Vast mineral resources — salt, potash, zim 


iron ore, limestone coal 


A FINE COLOR PICTORIAL ON THE 
PARK JOINS FORD TRAVEL SERIES 


® Few amras in the United States have been 
«= well (or as frequently) photographed as 
Vellowstone National Park. Only a rare visitor 
fails to leave several of the litle yellow or red 
him boxes behind, ancl the sionals have 
cominucusly covered « from every angle since 
famed William H. Jackson exposed his wet 
plates in 1871 for the first photographs of the 
VYcllowstone re gion 

It would seem to have been with some trepi 
dation that yet another picture on the park 
was scheduled as part of the Ford Motor Com 
pany s series of motion pictures of American 
lamtimarks. For of all ble subjects, Yel 
lowstone ts ome that has as little novelty as 
an plac that could have been selected. Yet, 
last summer, a crew from MPO Productions 
under Larry Madison, with a Ford contract in 
the glove compartment, set up equipment in 
the park for a brand new 20-minute Koda 
chrome motion picture of “John Coulter's 
Hell, as the park was frst known 

New Frome Warrine Avomnce 

Old hat as Yellowstone Park may be 
photographically, it is a mecca for hundreds 
of thousands of tourists every season; and per 
haps for that reason every new film on the 
park finds a welcome audience of those who 
have been, and those who someday plan to go 

It's doubtful, however, if many of those who 
plan to go will ever see the park as Ford's new 
picture sees ut. There are, to be sure, short 
scenes of the star attractions —the geysers 
inns, canyon and falls and pandhandling bears, 
but more than that there ws a dramatic feeling 
lor the setting and the permanent inhabitants 
ot the park —feathered and furred — that 
many visitors seck and cannot find 

Film is fascinating stuff. The man who uses 
it may sweat and curse his way through a day 
of waiting for weather, lugging heavy equip 
ment through bush, claumbing rocks, waving 
away kibitzers until every number on the loot 
awe indicator is a slow death. On the screen, 
the few good feet from such a day can thrill 
thousands 

Yellowstone Park, Ford's version, is a succes 
sion of such impressions that show more than 
the physical grandeur of the place. Ford shows 
it as Jackson must have seen it in 1871, with 


people now, but still essentially untouched 
and pretty wild 
The Ford Company doesn't make too muc h 
noise about the American landscape series. 
Most of the films are excellent — Men of 
Gloucester and Pueblo Boy are about as good 
as any short wavelogues that can be seen 
and new ones coming up, Yellowstone, lor sure, 
amd several in the works, promise to equal or 
surpass the older ones These pictures are 
supposed to be part of the Ford dealer's hlm 
library. Most community groups are invited 
tw» borrow films, and projectors, too, from the 
Ford dealer with his compliments 
For 
In many towns this has been a wonderful 
promotion The Ford pictures — non-commer 
cial, professional, full of appreciation of Amer 
ica and Americans of every shape and form 
can leave nothing but good will in an audi 
ence. But. on the bad side, there are Ford 
dealers who resent the trouble of stoc king and 
loaning the films, and who look on the whole 
promotion as an unre warding chore. “Time ut 
takes me to fool around with that stuff I could 
sell three cars” one of them said recently 
Time it takes him not to he could lose thirty 
sales 
Another dealer said recently that loaning 
out movies was the easiest and gentlest way to 
make friends and sell automobiles that he 
knew of, and he emphasized that the pictures 
have brought him sales. Because selling is his 
business he not only greets film borrowers, but 
goes out and gets them 
Those he gets lor Yellowstone Park will find 
a lot besides Old Faithful. For one, they will 
see some animal pictures. Larry Madison al 
most dusts his lens on such flighty creatures as 
intclope, trumpeter swans, partridge, elk, 
Tithe we and bear, in the cold light ot ap 
proaching winter, fat with popcorn, turning 
from the roads to seek their hibernation places 
Thev'll see a forest fire so close that the 
photographer finally left the camera and ran 
while the film kept going until the tripod 
crumpled from a heat blast 
Musicat Scorer Rowunps Our Fine Fim 
With what Madison brought back to New 
York, Ford's MPO team found a protege of 
Serge Koussevitzky, Jurian Andriessen, whil 
producing a Tanglewood music festival film, 
ind engaged him to compose a score for the 
picture. Impressionistic and modern, Andries 
sen’s score was recorded by Alfredo Antonelli, 
1 CBS symphony conductor, and a large or 
chestra. As in few business films, the music in 
) cllowstone follows the story line from 
ieginning to end without cliche and makes a 
good prctorialization mto a damhne motion 
pec ture for the Vacationland U.S.A. senes 


A Word of Acknowledgment 


® the Editors of Bostness Scrren are in 
cebted to Pictures for the produc 
ton report” on Pages 25-26. The very com 
plete data and excellent pictures on the tol 
lowing pages came to us through the coopera 
tion of Robert W. Stokes, Public Relations 
Methods Supervisor of the New England 
Telephone and Telegraph Company, Boston 
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THIS INSET DIAGRAM shows main assem- 


bly room area with sliding partition 


removed to seating capacity 


for 1&9 persons 


Betow: Heapouarters and Long Dis 
tance Center of New England Tele 
phone Telegraph Company in Bos 
ton, Mass. Audiovisual center ts at far 
left on street level 


VOLUME ti 


MODERN BUSINESS 


SLIDING PARTITION 
WITH ROLL DOWN SCREEN 


FEATURE 


\ntist’s skeron (above) of the New England 
Telephone & Telegraph Company's new au 
diowisual center shows compact arrangement 
and complete facilities for many types of meet 
ings and presentations, 


Model Audio-Visual Center 


NEW ENGLAND TELEPHONE & TELEGRAPH COMPANY SHOWS FACILITIES 


N AUDIO-VISUAL CENTER, where 
A every square foot of space is designed 
for double and in some cases triple 


duty, is a feature of the new Long Distance 
Center and Headquarters Building of the New 
England Telephone and Telegraph Company 
in Boston, Massachusetts 

Incorporated in a minimum of space is every 
type of visual and audio device which has 
proved usable in the extensive public and 
employee information program which the 
Company conducts in the five northern New 
England States 

Flexibility, with minimum operating ex 
pense, is the key to this installation. A pre 
view room that doubles as a sound studio, a 
projection booth which projects films and 
slides in two directions vet doubles as a film li 
brary and editing room, an assembly room seat 
ing 189 people for employee training purposes 
which can be turned into two rooms within 
twenty minutes, with complete audio-visual 


facilities in both, are only a few of the unusual 
features of this audio-visual center. 

Like so many of the new developments in 
the audio-visual field, this unusual center was 
born of necessity. A training film program for 
35,000 employees in five states and an exten 
sive system of informational film distribution 
to the public necessitated adequate headquar 
ters facilities. However, closely budgeted floor 
space and limited funds for construction made 
inspired planning imperative 

Three years of testing equipment and de 
signing layout preceded construction. The 
space allotted comprised a “I shaped area 
with the vertical of the T measuring 110 feet 
long by 18 feet wide between columns. The 
horizontal bar of the T measured 90 feet by 
18 feet. The artist's sketch shows how this area 
was utilized. A central Western Electric am 
plifying system serves the entire area. A mas 
ter film and record library are within easy 
(CONTINUED ON THE FOLLOWING PAGE) 
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TWO VIEWS OF DUAL-PURPOSE ASSEMBLY ROOMS 


Betow: the rear assembly room uw created by removable folding doors. 


Lamoe Asse y 19° when folding doors shou 


remoned a if 


(CAIN TING 


Teh PRPC 


reach of the om who operates the 
entire system Ke \ atrcte the 
thom picture projectors were selected after ex 
temive tests, combination projec 
tors were installed for strip tims and slides 


lex amclesce nt prope tom were necessary because 


NM NDP Ne 


eres 


toward 


Lerr: Teterntone Surrrvisors Listen to a 
speaker hetorve a tlm 

showing (Inset) 

these floor outlets are 

provided on stage in 

front room and at 

front of rear room tor 

mikes ideo and 

power, so that meet 

ings «can he held im 

cach of the two assem 

bly room areas when they are separated by 
the easily removable folding door partition 


of the additional expense involved in. provid 
ing flues for are projectors to the root of a 
twenty story building as required by local 
building cades. Presto turntables with West 
erm Electrac sound heads and Webster auto 
mati three speed changers completed the ree 
ord playing onstallation 

Iwo big questions about the design of this 


conter remamed unanswered until construc 


COMBINED ASSEMBLY ROOMS are 
ee Bell System 


tion was completed. Could a topgrade color 
image be projected 100 fect with incandescent 
projectors: How could perfect sound repro 
duction be achieved in a long narrow room 
without destroving illusion? 

The projection equipment provided a satis 
factory answer to the first question on the first 
test. The answer to the second questions was 
provided by the Bell Telephone Laboratory 
sound engineers, who designed the walls so 
that no echoes can develop and then specified 
Western Electrix 


mounted in the ceiling in pairs so that the 


sixteen battled speakers 
volume for cach pair could be adjusted readily 
When a him is shown, volume on cach pair of 
speakers is reduced progressively so that while 
the rear speakers have a low level, those nearet 
the screen emit higher levels which produce the 
illusion that all of the sound is coming from 
the screen. For dancing or general sound, a 
thick of the wrist returns the speaker levels to 
normal and then there is no directional quality 
to the sound at all 

Incorpor ated into this center are most of the 
madern aids to film distribution, editing and 
minor production. There are few trimmings 
aml no heavy investment in production and 


recording equipment because the Company 


makes a practice of using commercial pro 


ducers tor him and recorded training aids 
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Every effort was made to anticipate future re 
quirements in the audio held. Shielded wires 
in conduit lead to loud speakers in cafeterias 
and employee lounges for music and speech 
distribution uf desired. Coaxial cables are in 
place with wall and floor outlets for television 
viewers when this media comes into general 
use. Convement outlets tor mikes, AC current, 
and television ar provided in booth, assembly 
rooms and preview room 

But, even to the uninitiated, a tour of the 
center would reveal unusual features not ver 
in general use in the industrial field. On en 
tering any of the three doors to the center, an 
illuminated “IN USE” sign, controlled trom 
the booth, warns a visitor if a show is in prog 
ress. In the assembly rooms, guests would be 
delighted with the comfortable chairs, which 
utilize an unusual interlocking feature to as 
sure rigidity, but can be moved quickly to 
other locations. These chairs are designed to 
supply the same degree of sound absorption 


Fu M EDITING FACILITIES are maintained in one 


corner of lower level of projection hooth. 


empty as full. The entire area is air-condi 
tioned for vear-round comfort and is lighted 
by instantancous Huorescent tubes on the ceil 
ing and in coves on the side walls 

The projection and edying booth incorpo 
rates several novel features to conserve space 
and improve efhciency, Constructing the booth 
on two levels permitted proyection above the 
heads of audiences, provided additional stor 
age space under the platiorm, separated the 
projection and editing sections and placed pro 
jectors, turntables, radio, and film libraries 
within easy reach of the operator, A bank ol 
three Western Electric amplifiers any 
desired combination of sound systems lo A 
visitor, the amplified panels seem complicated 
However, use of the numerous switches and 
knobs which provide the essential flexibility 
of the system has been simplihed by number 
ing knobs and developing a chart which per 
iats quick easy settings lor over two hundred 
combinations. Monitoring from either am 
plihers of speakers separately is provided, 
while a separate Teletalk system provides 
monitoring for cues and announcements in all 
three rooms. The booth measures only 18’ by 
18’, yet contains all necessary equipment for 
ethoient editing and projection 


PROJECTION ROOM 


(Three views at right, top of bottom) dual 
lomm projectors and turntables serve both as 
sembly room areas. (Center) Projection booth 
showing dual level construction. Lower level 
for editing, shipping, etc.; upper level for pro 
jection and sound distribution to preview and 
asse rooms (Botte teh) Previeu room pro 


jection facilities shown im this. mew 


® The New England Telephone and Tele 
graph Company, together with the other Bell 
Companies has pioneered the use of industrial 
films for public information. It has been show 
ing industrial films since the early twenties 
Since the end of the war, while the public in 
formation side of the job has continued, ex 
tensive deve lopme ntal work has been carried 
on in the held of employee information, job 
and attitude training by means of films. At 
the present time, over 300 films are in, active 
use in the training library and over 100 infor 


Entrances to the Assembly and Preview Rooms 


mational film subjects available to the public 

The Public Relations Department of the 
Company coordinates all audio-visual activ 
ities and the staff operating this section is ex 
tremely small for a film program that reaches 
an audience of nearly two million persons an 
nually. Thomas M. Hennessey is Vice-Presi 
dent in charge of Public Relations; Robert W 
Stokes, Public Relations Methods Supervisor, 
directs the film program and the staff com 


THE PREVIEW ROOM 


Front view of smaller Preview Room setup. 


prises Edward W. Palmer, Information As 
sistant; Shirleyann Holt, Film Distribution 
Supervisor; and George Janes, Projectionist 
The opportunity to build proper facilities 
for an industrial audio-visual center, trom the 
ground up, comes to few companies. Thy cou 
pletion of this center in Boston, howe» cr gives 
a graphic illustration of what can be accom 
plished when specialists in the heal are given 
time to plan, architects and contusctors apply 
knowledge and experience, ani the entire held 
of audio-visual equipment is scanned . 


Supervisors preview an operator traming aid. 
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TWO OF CONTINUING BUSINESS SCREEN SERIES ON “MEET THE PRODUCERS” 


Production Pioneer With Modern Ideas 


APERIENCHE., which a long suit among 
the beat« ol thm 
news these States, really 

tear something to the meen and women of the 
Nilas Film Corporation out on Chicago's West 
Side in that next-door suburb of Oak Park 


Por and the tradition of «rafts 


the af Atlas tncluded 
this recent winp diagrammatic anima 


fron for a feothball rules him 


FILM 
permanent pliysica stud 
in Atlas’ Oak Park studios 


IN tee taponarony shelled fim editors set 


hanges of pace and tempo, timing, transitions 


elects. and music for smooth continuity 


in taking all kinds of sponsored hims 
dates way back to 1915 when an enterprising 
RK. Rehm 


launched the Atlas name imo the uncharted 


young business man named 
Of carly busines hime making. “lL. R.” re 


tured trom the role of a tounding father in 
December, 1945, but the tradition of experi 


poy, 


ON Location, 4 modern RCA Motule Record 
l'net brings the studio to the field or fa 


according to the needs af production 


SOUND MIXER CONSOLE (51x Positions) pro 
vides for mixing and interlocks must 


sound effects, narration, and di logue 


COLOR PRINTING wu another “lab” spectalty 
th ereful attention green h scene tor 


as well as uniform resuits 


TEAMWORK cxemplified in 
this recent production conference at Atlas; (1 
to +) ave Harry Prierson, cameraman; Mac 
Aenue Ward, writer-director; H. H. Mobley, 
divector of the Missouri Dnason cf Resources 
and Development M.F. Leopold supervising 
Mines 
Mooney. assistant director of 
of Resources and Development; and Wiliam 
Minnerly, editor 


engineer, US. Bureau of Prentiss 


eme continues among many of the key em 
ployees of this midwest organization 

The “new” Atlas Film Corporation com 
bines the vital ingredients of sound business 
management, modern studio and laboratory 
equipment of every type, and the ability to 
create purposeful and interesting  vistuls. 
Under new ownership and management, now 
headed by Kenneth W 


additional capital was provided when the pio 


Lineberry, president, 


neer hrm was acquired in December, 1945, by 
4 group ol prominent ( hicago business men, 
headed by F. 5S. Yantis & Company, a well 
known investment frm ‘ 

\ continuing modernization program in the 
laboratories and studi has brought the latest 
in 16 and 35mm controlled speed developing 
new Depuc and Bell & Howell 
printers, an R.C.A, mobile recording unit, a 


equipment 


(position sound mixer console, as well as mod 
ern Mitchell and Bell & Howell cameras, and 
complete studio lighting and hlming units 

Color production and printing, exemplihed 
in the recent Atlas film Arizona, is a “custom” 
operation in this organization, But such care 
ful attention to minute detail for the sake of 
quality does not forego ability to deliver films 
with utmost speed as in the case of Atlas’ rec 
ord-breaking performance im the recent Big 
len football game hims which were photo 
graphed, processed and on their way to distant 
ULV. stations over cach weekend during the 
149 football season 

The pictures on this page help tell the story 
but mm these davs when television and film 
producers” thrive in desk spaces, employment 
records like that of Atlas cameraman Harry 
Peterson (31 vears): Art Beeman (20 vears) 
Al Bradish (began im 1927); Fred Barber (be 
gan im 1938) and others like Tom Curtis, 
Harry Harger, and Gil Gilbertson now make 
the Atlas tradition of experience and crafts 
manship meaningful and important to the 


user of business films. (NEXT MONTH: AUDIO) 
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THIS MONTHS COVER FEATURE 


Teday’s Audio-Visual Equipment 
| Outmodes Best Pre-War Models 


HE MANY ADVANCES in design and 

special features which have been mace 

by leading manulacturers of projection 
equipment since the war had practically ovt 
modded the best in prewar models 

A recent Mid-Century Survey of principal 
equipment makers revealed the following 
goals that have been achieved 
(1) 50°, reduction in total weight of portable 
i6mm sound projection equipment through 
the application of plastics, magnesium, thin 
wall die-casting techniques, and lightweight 
woods in vencers 
(2) Increased illumination from 10°, to 30°, 
greater on the screen due to improved optical 
systems, coated lenses and better lamps. The 
mechanicallyformed biplane filament in pro 
jection lamps has been particularly important 
since it provides greater screen illumination 
initially than lamps of the older construction, 
and the amount which the light output drops 
off during lile has also been reduced. 

(3) Higher fidelity in sound reproduction is 
assured in film projection, disc, and tape re 
producers now being marketed 

(4) Reasonably lower prices for comparably 
better equipment have been attained by most 
manufacturers in the field 

Special features now available on most pro 
jectors include easier threading paths, sale 
guards against film damage and excess wear, 
high-precision assembly to assure quieter oper 
ation of all moving parts (important in inti 
mate group showings) 

Years of research preceded these advances 
Lightness was one of the most difhcult of these 
advances to achieve without sacrificing dur 
ability for field use or quality in either pic 
ture or sound reproduction. Yet at least one 
lfmm sound projector model offers a total 
carrying weight of only 29 pounds! 7 


\ To Moprrn Equipment is the 
theme of this month's Bustness SCREEN cover 


avd of a national campaign now being 
launched by the Editors in these columns 


ceowrrtnre 
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Fieldcrest Slidefilm Helps Retail 
Sales Through Product Know-How 


Sponsor: Fickdcrest Mills, division of Marshall 
Field & Co., Inc. Tithe: /t Pays To Know 
Terry, color, sound slidefilm, 12 minutes, 
produced by the Pathescope Company. 


® Designed to give a better understanding of 
terry towels, /t Pays To Know Terry is x 
pected to help retail sales personnel improve 
their selling procedures by giving them a bet 
ter understanding of the history, construction 
and decorative possibilities of towels. 

Extensive research has revealed that many 
salespeople in retail stores have had little or no 
training in the importance of related colors 
and thei relation to selling. Few had ever 
been instructed in the need for stressing color 
as a decorative asset in towels. For many 
salespeople, therefore, the film will give them 
their first basic information along these lines 
in a form that can be passed on to their cus 
tomers, 

In addition to the technical and background 
information concerning towels, which is pre 
sented in an amusing manner in the film, 
there is valuable information for retail sales 
people in several sales situations that drama 
tize correct and incorrect techniques. 

Showings of /t Pays To Know Terry are 
scheduled tor the various stores in the country 
which handle Fieldcrest products. Fieldcrest 
men will show the film in the stores at meet 
ings called for the purpose. Arrangements 
will be made through store training directors 
and buyers. 


* * * 


Frankfort’s Holiday Sales Promotion 
Success Attributed to Color Film 
Sponsor: Frankfort Distillers. Tithe: Holiday 


Harvest, 20 minutes, Kodachrome, produced 
by Films For Industry, Inc. 


& Between Thanksgiving and New Year's 
each year, the liquor business peaks up to its 
highest point. Not only is there more con 
sumption, but bottles and cases have become 
a tradition for gilts among business men, and 
an important gift item for the general public. 

Io insure that their brands do not lose 
out on this make-or-break period of big sales, 
the various distillers concentrate a sizeable 
portion of the annual advertising budget into 
holiday newspaper and magazine ads, posters, 
billboards, window decorations and sales pro: 

Frankfort Distillers, always a leader with 
Four Roses, and a strong competitor with 
Hunter and Paul Jones in the three general 
price levels of blended whisky, put a major 
emphasis this year past on sales promotion 
and sales training with a handsome new color 
film, Holiday Harvest. According to many re 
tailers, Four Roses regularly gets a much high 
er proportion of the gift and “non-regular” 
purchaser's market than it does otherwise, 
strong as it is normally. The film seems to be 


designed to tell how to capitalize on this pre 
sold market 

Now that the season is over and the results 
in, Frankfort attributes a considerable part 
of their good showing in the 1949 holiday sales 
to the three pronged effort of Holiday Harvest, 
which was widely distributed to meetings of 
Frankfort salesmen, distributors and retailers. 

First of all, the film dramatized the adver 
ising campaign then running on a larger 
scale than ever before. The Kodachrome 
movie reproduced the Four Roses trademark of 
the Frankfort leader showing how it was 
being used, and how the familiar symbol was 
worth capitalizing on for a big dealer's profit, 

Secondly, it urged dealers to do more than 
stand behind the counter and wait for cus- 
tomers. It showed, through a topnotch Bor- 
den and Busse sales demonstration, how pros 
pects could be approached right in their ofh 
ces and gift sales for client lists could be closed 
right on the spot. 

Thirdly, the film displayed examples of the 
best in modern wrapping. It pointed out that 
gifts of liquor must compete in outward ap 
pearance with beautifully wrapped articles 
from department stores and smart shops. 
Frankfort’s attractive 1949 gift boxes were 
shown, but retailers were urged to offer fancy 
outer wrappings to their customers as well, 


* * * 
A New Rehabilitation Cancer Film 
Helps Patients Regain Their Speech 


%® Demonstration that speech need not be lost 
because of removal of the larynx is made in 
the new medical film We Speak Again, pro 
duced recently by SturgisGrant Productions, 
Inc., New York, under sponsorship of the Na 
tional Hospital for Speech Disorders, New 
York, the American Cancer Society and its 
Massachusetts Division, 

The sound color film, which is designed for 
showing to general medical practitioners, med 
ical societies, hospitals, nursing schools, and 
meetings of other specialized audiences, was 
introduced at its premicr by Dr. James 5. 
Greene, medical director of the Boston spe 
cialty hospital where the film was made. Ik 
demonstrates, step by step, the procedure used 
in the training of patients to develop the 
esophageal voice. 

Simple diagrams show the technical features 
of the operation for cancer of the larynx, and 
the bulk of the film's scenario is devoted to the 
story of a man who undergoes the operation 
and eventually resumes his job 


Below: Scene from “We Speak Again”, 
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Bell Telephone System Announces 
Four New Sound Films Available 
@ Four new pictures have been 
announced recentiv as available 
on a tree loan basis trom the Bell 
Telephone System. They are 10 
and sound avail 
able in beth and 
prints, and are distributed through 
the local Bell Svetem telephone 

Motlule Telephones is the tithe 
ot one of these pictures which 
che picts the telephone “Tr 
“we m action. By meam of ani 
mated drawings, it explains the 
intrmacies of the svetemm im an 
undermiandable way 

An animated, shaped tek 
phone relay sprouts hands and 
feet in the picture Parade of the 
Relays in order tw tell the audi 
ence of the importance of the 
function of the telephone relay 
Trick photography and clever pro 
duction effects add interest to this 

Phe increased speed with which 
a long distance call goes through 
with the new “operator toll dial 
ing system is the theme of Speed 
ing Speech, another of the bins 
This one goes into wenes of re 
search, cle ve logon mt, manulacture 
and installation of equipment 
and is intended to point up the 
part that future planing plays in 
providing the best powible low 
comt service 

Number 9 in the series called 
Telephone Screen Rewew is di 
vided into three parts Fasy Does 
it, describing a single vehicl 
which has multiple uses, Planners 
for Tomorrow, the story of central 
planning for increased eth 
ciency, aml Midnight Debut 
which shows the process of chang 
ing over from a manual type ex 
change to dial svetem 


New Timken Bearing Co. Film 
Features “Big Tim” in Animation 
@ An allcolor animated industrial 
him has been produced for the 
limken Roller Bearing Co., Can 
ton, Ohio, by Wilding Picture 
Proaluctions, Linc 

The Timken him is entitled Aig 
Tim, and tells the story of an 
animated railroad engine and his 
friends with the moral being, of 
course, that all freight trains 
should be equipped with Timken 
hearings for Laster, more econom 
wal service Distribution Via 


Mextern Talking Picture Servic 
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Caterpillar Completes Three Films 
@ Three wand motion pictures, 
Born in the Wea, Standard West 
Coast Equipment and Double Du 
ty were recently comple ted tor the 
sterpallar lractor op by Cal 
vin Kansas Born in the 
West, an historical him which con 
taim a comaderable amount of old 
him reduced to lomm siz 
for inclusion in the picture, por 
trays the history of the develop 
ment of the Caterpillartype trac 
tor 


The Real-Life Story of Tulse 

@ The growth of the city of Tulsa, 
Okla, from its beginnings as a 
small western cattle town through 


its development into a big oil re 


NEWS AND COMMENT ABOUT BUSINESS FILMS 


ining city is the theme of the 
Soom black and white documen 
tary motion picture Tulsa, Okla 
homa, which has been completed 
recently by Knickerbocker Produc 
tiom, Inc. New York. 


Union Oil Sponsors New Slidefilm 


@ A 100frame sound slidehim 
entuled Serving Automati« 
Drewes is being spomored by the 
Union Oil Company of California 
in order to help keep pace with 
the increasing use of automat 
drives by automobile manufactur 
ers. The film, which is produced 
by Graphic Films Corp., Holly 
wood, will be distributed to the 


company's dealers 


PATHESCOPE PRODUCTIONS 


$00 FIFTH AVENUE, NEW YORK 19 
MATA 7.5200 
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Scene from the new Hamilton film. 


Giant Watch Mechanism Film Star 
@ A 7\-foot plexiglass model of 
a Hamilton wristwatch mecha 
nism plays the stellar role in the 
non-technical l6mm color and 
souml motion picture How a 
Watch Works, produced recently 
for the Hamilton Watch Co. The 
huge model is an actual working 
precision time prece containing 
most of the parts to be found in 
any wristwatch. The works are 
uncased so that they may be ob- 
served in operation 

Salewise, the company is gaining 
multiple usefulness from the out 
size model. It is showing the mo- 
tion picture, often with local jew 
eler sponsorship, before men's 
clubs, hobby groups, schools and 
the staffs of retail jewelers. In ad 
dition, the model is being dis- 
played in the company ofhces at 
Lancaster, Pa., and will become a 
powerful attention-getter when ex 
hibited at trade shows throughout 
the company's 1950 schedule 

The l6mm sound motion pic 
ture was produced by The Jam 
Handy Organization 


Steel Construction Story Filmed 
@ The narrative of the growth of 
a building contractor's business 
tells the story of the steel construc 
tion industry in the 25-minute, 
l6mm color motion picture Build 
With Steel, produced recently by 
Argo Films 

Prepared for the American In 
stitute of Stee! Construction, New 
York, by Hill and Knowlton, Inc., 
public relations counsel, and su- 
pervised by Film Counselors, Inc., 
this picture depicts modern fre 
protection, safety, strength and 
other features of steel. It also 
shows scenes of the fabrication 
and erection processes as prac 
ticed by modern builders today. 


Ray Ballard to Vogue-Wright 

@ Ray well-known as a 
film writer, director and sales 
counsellor, has joined the Frits 
Diviston of Srv- 
pios in Chicago 
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Chicago [AVA Members 
Attend Telephone Showing 
@ Chicago members of the 
Industrial Audio-Visual Asso 
ciation had the opportunity to 
see how the Illinois Bell Tele 
phone Co. uses films in its 
safe motor vehicle operation | 
program at its meeting De | 
cember 12. |. E. Powers of the 
telephone company acted as) 
meeting chairman, and the! 
same type of program was pre | 
sented as that given for Ili-| 
nois Bell employees. 
A talk on “Defensive Driv 
ing” opened the program and | 
was followed by a showing of | 
the film You're Driving 9 
Horses, which was produced 
by the New Jersey Bell Tele 
phone Co. It was explained 
that the him A Mrracle of 
Paradise Valley usually fol 
lowed the talk, but since the 
group had already seen that 
ment vehicles are given reac Combination 
tion time and braking distance MAGNETIC TAPE RECORDER 
tests which make them realize AND PLAYBACK UNIT 


the actual amount of time and 
space it takes for a driver to 


car a dead stop LOWEST mast cost! RECORDS 2 FULL HOURS ON 


after he has been confronted Compare the record-breaking low price 


with a stop signal, Telephone of this new Ampro Recorder with ony ONE STANDARD 7” REEL... WEIGHS 
safety men are convinced that $94 ONLY 15 POUNDS! 


Modern business men will find scores of time and money saving uses 
driving ethciency and lowered | for this new low cost Ampro Tape Recorder and Playback. It is per- 
the accident rate LIGHTEST, MOST COMPACT! fect for recording conferences and sales 
. " The basi design of thi . dictating long reports . . . training sales personnel .. . ing sales 

A supper secess was fol presentations and many other important business tasks. Exclusive fea- 


| 


lowed by a screening of the | eighs on tures include: Slow recording speed which pues 
tre Fe Yo , cy : - recorded material on each reel, Fast Forward Ship lets you skip to 
him produced by Wilding Pic monitoring system enables you to hear what is being recorded while it 
ture Productions, Inc. for the ensavest OPERATING is being recorded . . . plus a host of other important features. Its simpli- 
American Telephone and ECONOMY! = cost make it a perfect business tool. 
; all, its low first cost pu 

Telegraph Co., which deals it within range of even the most 
with the Bell system pension Anipro unit will record o full 2 hour pro- modest budgets! 
and benefit plan gram on one 7” reel! Almost twice as much 

recorded material on each reel of tape as Coupon Teday 
New England Seles Execs | compored to conventional recorders. for illustrated folder giving com- 
Hear Visual Aids Talks SIMPLEST TO OPERATE! plete details and specifications on 
@ “How Visual Aids Can} A child con operate this new tope recorder this new low cost Ampro Tape 
Help Sell More Effectively” 
was the subject of the pro-| 
gram of the Eleventh New| 
England Sales Management 


2835 N. Western Ave, Chicago 18, 
Gentiomen 
Conterence sponsored by the by AMPRO Please send me full detells on the new low cost, light 
Boston Chamber of Commerce - +». @ name famous for fine craftumanship 

1 held 13 114 in the design ond manufacture of precision 
and held January an cine end saved equipment for than 
Iwo types of displays were 20 years. 


featured at the conference in-| | A General 

cluding those of visual aids 

used by sales managers for 

more effective selling and 

those of visual aids commer ; ; 

cially available for uwaining in| | WRITE FOR COMPLETE FREE LIST OF FILM GUIDE LIBRARY EDITIONS 

more effective selling @ Many useful reference publications are available & Welfare, Sound Slidefilm Guides; Projectionist’s 
Speakers included Julien to Bustness Screen readers in the growing Film Handbooks, etc, Write today for complete free list, 

Bruen sad Dr. Lewls Geol Guide Library which includes Safety, Sports, Health 812 N. Dearborn Street, Chicago 10, Hlinois. 

man, New York City 
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Precy 


Bell & Howell President Honored 

By Junior Chamber of Commerce 
@ One of the 
Men af the Nation” during 
1949, bw the United States 


Ten Outmtanding 


Junior { hanmber ol Commerce 
Peacy, pre silent 
of & Howes, Chicago, pho 
em. The only businessman chosen 
this vear to receive the award, he 
was presented with thy Distin 
guished \ward Kev and 
Scrall of Honor by Paul G Holt 
man, ECA administrator, at an 
aw ard ba held at Peorta il 
January 

Mr. Percy was noounated 
ly for the award, which ws pre 
sented annually to ten men be 
rween the ages of Zl and “whe 
have wor outstanding success in 
their fields and have advanced the 
welfare of the people an national 
level by the Junor ¢ hambers of 
Covamerce of Evanston, and 
the outstanding young man of the 
city of Chicago and the «arty of 


for the vear 


SALES TRAINING 


346 Dealers and Salesmen Graduate 
from Kodak Seles Training Center 
@ During total of ho 
«lah che amd sal wet 
graduated trom the Fastman Ko 
dak Co.'s Sales Traming Center 
at Row hest 

lhe center operat ad to 
persons selling products 
» better understanding of thew 
manulacture and operation Ike 
sides lectures. domonstrations and 
group enrollees are 
shown throwgh the Kocak tac 
tories at Rex hester 

Nineteen ut rapes presenting 


States attemledd the m 


1949. Many dealers enrolled m a 
special summer session 
which was lent 


cms tee att thy 


eT 


Seles Training Slidefilm Shown by 
National Retail Furniture Association 
@ Specifeally designed im 
prove and to in 
crease retail sales im the hone 
furnishings held, Story, a 
color, Som sound slidefilm, has 
teen produced by the National 
Ketail Furniture Asoctatwem m 
with the Masonite 
Corporation. This brings to 16 
the number of hims produced by 
the \sextation in the last two 
sear 

The new him tells the story of 
how hardboard is used im the 
manulacture of high@rade furni 
ture, and how salesmen can put 
this knowledge w use in selling 
thew products 


The sales training film series 
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TELEVISION 
COMMERCIALS 


Skippy Peanut Butter 
Lincoln Motor Cars 
Johnson & Johnson 

Lustre 


Chesebrough Vaseline 


Polaroid Filters 


Swansdown Cake 


ree ently 


Visual Programs to Build Sales 


already used by 8900 members ol 
the Asexiation, has been inte 
grated imo the salesmanship 
courses of high schools and col 
lees throughout the United States, 
the Association has announced 

Drug Store Operators Now Use 

Films for Business Training Sessions 
@ Films are now making posible 
a business training course for drug 
store operators by means of a 
series of film training sessions 
sponsored by industry and super 


vised by the American Drug Store 


Business Training Advisory Com 
mittee of the Brookivn College of 
Pharmacy of Long Island Univer 
sity, New York, and the City Col 
lege School of Business, New York 
The program is known as the 


Creme 


Bond Shoes 


made hry 


. NEW YORK CITY 
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Drug Store Busness 
Trawming Series 

The Schering Corp., Bloombeld, 
N.]., manufacturers of hormones, 
antihistamines and other pharma 
ceutical products, is sponsoring 
the session on Profess:onal Promo- 
tron, which has been contracted 
for as part of the series. Each 
session of the series will be a self 
contained “package” unit includ 
ing a color sound slidehim pro 
duced by Frederic House, New 
York, an 8-page take-home booklet 
for reference, a meeting leader's 
guide for planning the sessions 
and a written follow-up quizz 

The series, which is the product 
of research and consultation with 
members of the state and metro 
politan pharmaceutical associa 
tions, educators, and businessmen, 
will include the topics of Retail 
Salesmanship, Accounting and Fi- 
nancial Control, Mer handising, 
Professional Promotion, Window 
and Interior Display, Layout and 
Modernization, Departmentaliza- 
thon, Press ription Department, 
Proprietary Department, Cosmet 
ws and Torletries Department, 
Baby Goods Department and The 
Fountam 

The training sessions will be 
used by members of State and 
tie tropolitan pharmace uth al aso 
ciations, and many of them have 
already accepted the series as their 
official business training program. 


Sarra's New Slidefilm for Sealy, Inc. 
@ To acquaint sales personnel in 
the nation’s furniture stores with 
the sales features of the Sealy Or 
thopedic Firm-O-Rest mattress, 
Searcy INcorroratep, of Chicago, 
is producing a 15-minute sound 
slidefilm via Sarra, Inc. The film 
will be shown at retail dealer store 
meetings and will show the con 
struction, design and other sales 
points of the mattress 
Production of the film is under 
the supervision of J. R. Lawrence, 
executive vice-president, and J. F. 
Zarish, sales and merchandising 
manager, of Sealy Incorporated, It 
will be under the direction of 
Harry W. Lange, Sarra production 
manager, and the script will be 
developed by Helen Krupka of 


the Sarra scenario staff. 


Plastics Show Slated for Chicago 
@ Films will play an important 
part in the display of more than 
100 case histories of the industrial 
and commercial uses of plastics to 
be shown by the Society of the 
Plastics Industry during the Na 
tional Plastics Exposition at Chi 
cago’s Navy Pier, March 28 to $1 
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United World Films Elects Exzes 
@ Election of Exwr H. Evzes to 
a vice-presidency and directorship 
of Universal Pictures’ l6mm sub 
sidiary, Unrrep was 
announced recently. He was tor 
merly sales manager of the com 
pany'’s Entertainment Films Divi 
sion, and has been with the com- 
pany since 1946. 


Bruce Henry Will Free Lance 

@ Bruce Henry has recently es 
tablished himself as a free lance 
picture writer with a studio at 
1416 N. Wells St., Chicago. For 
merly on the creative staffs of 
Wilding Picture Productions and 
Jam Handy, he has done scripts 
for the leading automobile, rub- 


Broce Henry 


ber, and electrical equipment 
companies as well as for oil com 
panies, the University of Chicago, 
the United States Department of 
Agriculture, and others 

Presently connected with Tele 
casting Counselors and Producers, 
Inc., and Transanimation Produc 
tions, Mr. Henry recently worked 
on By Jupiter, a courtesy film pro- 
duced for Marshall Field & Co. 
Chicago, and Last Date, a driving 
safety picture. 


S.0.S. Sells Filmcratt Equipment 
@ After almost 50 years of con 
tinuous operation, the FILMcRart 
Stupio in the Bronx has been dis 
mantied and will no longer be 
used as a film production center. 
Originally known as the Edison 
Studio, the six story block long 
building has been used by many of 


| ION 


NUMBER VOLUME tI 


the carly 
Columbia, 


movie companies, as 
Audio, Sound Masters 
and many others m recent timcs 
Hundreds of Mills 
Soundies were made at Filmecralft 
in the early 

For several years, |. A. TANNey, 
head of S.O.S. Cinema 
Corr. has handled the property 
for the Mills interests, but with no 
suitable lessee in sight, the motion 
picture equipment has been re 
moved to 8.0.8. warehouses and 


lintastries 


is now being offered for sale. 

Fox Movietone has purchased 
most of the drops, props, back 
grounds and sets, but hundreds of 
spouights, dimmers, dollies, lamps, 
jacks, background projectors, cam 
eras, selsyns, playbacks, booms, et 
remain to be sold. 


Ruby Provides Service Facility 
@ Rusy Eprroriat Service, Inc 
is NOW operating a new editorial 
cutting room service for motion 
picture and television production 
Working closely in conjunction 
with the Ruby organization which 
has long been a fixture in the cen 
trally located film building, the 
new service provides air condi 
tioned, sound proofed rooms with 
moviola, hot splicers and other 
editing equipment in every de 
tail. Also available on the prem 
ises are facilities for film storage 
and projection, including 16 and 
S5mm and interlock, Nothing has 
been left undone to give the pro 
ducer and editor 
ience 


every conven 
Pelephones in the editorial 
rooms connect through a switch 
board service so that constant con 
tact may be maintained at all 
times. 

Cutting rooms are available on 
daily, weekly, monthly and longer 
terms. Out of town producers may 
obtain complete production 
equipment such as cameras, lights, 
sound recording, laboratory, pro 
jection and storage. The new 
company aims to provide every bit 
of necessary equipment and sery 
ice for professional film pro 
ducers, advertisers, agencies and 
IV broadcasters 


RENTALS — SALES 


— SERVICE 
Eyemo, Mitchell, 


NEW YORK 10 


1950 


RANGERTONE 
DOES IT AGAIN! 


SYNCHRONIZED MAGNETIC TAPE 


We've Proved it Possible — Now it's Practical 


Record “Lip-Syne” sound with your present Tape 
equipment. ANY professional Magnetic Tape Recorder 
can be modified for less than $300.00 to perform this 
function. Laboratories in New York, Chicago, Los 
Angeles, and Ottawa are now equipped to re-record 
your Tape Sound to Film 


TOP QUALITY — LOW COST — FAST SERVICE 
W rite “Syne” for interesting details 


73 WINTHROP STREET 
A N G E R TO N N NEWARK, NEW 


For Better Attention, 


seat them comfortably in 
AMERICAN ALL-PURPOSE FOLDING CHAIRS 


American Folding Chairs provide the 
ideal seating for employee meetings, 
film exhibitions, cafeterias and din- 
ing rooms. These attractive, cconom- 
ical chairs are shaped for comfort. 

Built strong and sturdy to give 
you years of service, they are also 
safe—can't tip over in use. No 
snagging or pinching hazards. Fold 
quickly, quietly. Light and com- 
pact, easy to carry and store. 

To make sure you get top value in 
folding chairs and all types of pub- 
lie seating, insist on products of the 
American Seating Write 
us today about your needs, Dept. A. 


American Foiding Chew Ne 44 

Vive ply ares bended hardwood seat, 
ler steel! frame. coded otee! croseheeces Dipped 
bebed enamel abbe loot 


American Foiding Cher Ne. 43 
hee same fine teem 
features, bet with 
wet Ne. 47, sale 
av hes aad back 
upholstered with bigh 
srade brown imitation 
heather 
Wouters LEADER 
Theatre, 
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THE NEW FILMS 


Johnson & Son Color Slidefilms 
Te Train Floor Maintenance Crews 
leo mainte super 
views and maintename crew men 
in forge institutions how w care 
property for floor and floor cover 
ings, Pacts About Floor Care, a 
new twopart sound slulehim has 
been produced in color tor 5S. 
Johnson & Son, Racine, Wis 
makers of Jolimon's wax 

The tim shows the proper 
methadls and materials to use in 
cleaning and maintaining differ 
ent types of floor coverings. Part 
| deals with asphalt and rubber 
tile Hoors, describing im detail the 
dos” and “don tu” of floor wax 
ing and cleaning. Part I explains 
the care of wood Hooring. Special 
attention is devoted to the mainte 
nance of wooden gymnasnum 

\ Johmon representative is 
presemt at all showings of the 
slidehim to answer questions and 
personally demonstrate the opera 


tions illustrated in the pictures 


Betes Fabrics Shows Consumers 
“Fects on Fabrics and Fashion” 
@ A color tlm ce signed to stimu 
late interest in fabrics and home 
sewing has recently been com 
pleted by Bates Fabrics, Inc. It is 
tithed Facts on Fabris and Fash 
ion, amd comes with an accordion 
folder containing a swatch of the 
fabrics shown in the film. These 
can be used as dieplay, or as visual 
aid in teaching labric textures 
This picture, narrated by radio 
television announcer Hugh James, 
is comsidered to be an aid in teach 
ing sewing and im training sales 
people, besides being a fashion 
guile for housewives. Its story 
goes into the making of fine tab 
rs as well as showing their uses 
Facts on Fatrws and Fashion 
will be sent free on request, and 
fies any standard lomm sound mo 
tion picture projector Its run 
ning time is 25 minutes 


4 tree he new Kates 


color fim on fabrics and fashion 


Color Film Features Terry Toweling Jam Orgeniaation ion Completes 
@ Hecause cxtemive research in tet Benchwort Series 


retail stores prowed that many 


@ Ten new “how to do it” slide 
salespersons hac huthe or ne tram films have recently been released 
ing in the importance of related by the Jam Handy Organization 
colors im selling towels, the film for benchwork training in indus. 
it Pays to Know Terry was pro uy and education. Use of the 
duced bw the Pathescope Ce. of 
New York, for 
Fieldcrest Mills, makers of terry 
towels for Marshal! Field and Co., 
inc., Chicago 


discussional type series saves time 
America, Inc. for the instructor and supplements 
his explanations and discussions 
of tools, equipment, procedures 
and methods 

The subjects covered include 
Hand Tools; Hand and Power 
HackSaws; Drills and Drilling; 
Reaming Tapping and Thvread- 
ing way and also dramatizes a few ing; Finushing Rough Castings; 
Scraping; Ruiwets and Riveting; 
Layout Tools and Measuring In- 
struments; Layout Work, Part I, 
and Layout Work, Part Il 

Information concerning these 
representatives al store meetings films can be obtained from the 
company's School Service Depart 
ment, Detroit, Mich 


This new 12-minute color slide 
film presents the technical and 
historwal background of towel 


manulacturing in a light, interest 


of the rights and wrongs of sales 
technique. Showings of the him 
are scheduled in stores which 
handle the Fieldcrest products, 


and will be shown by Fieldcrest 


arranged for that purpose through 
store training directors and buyers 


Simply -“A Big Idea” 


® Ford had a big idea and they told us about 
i" and we thought it was good. Their idea 
was hased on the that Tomorrow's 
sales are built on the good will created today” 
The management of the Ford Motor Company 
teels that the impression created by Ford as a 
company i a5 unportant to its future as the im 
pression created by Ford automobiles. 

\ vital part of the program to strengthen the 
good will of the public toward Ford ts the spon 
sorship of entertainment hims tor genera distri 
bution. The milhons of Americans who view 
these non-commercial films each year can sec 
that Ford has an interest in the public which 
goes far beyond the problems of current compe 

The latest MPO) production tor Ford, “Yellow 
stone National Park now being distributed 
throughout the United States to «x hools, churches, 
men's clubs and women’s clubs, us pust one more 
step toward public acceptance of a large organi 
zation with an awareness of its social respons! 
bility. MPO) Productions ws proud of its part in 


helping Ford to carry out this big udea 


PRODUCTIONS, INC. 


S42 MADISON AVE... NEW YORK, N.Y, 
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of American Air Power Told 

In Produced for Air Force 

@ Aw Power, an 18 minute black 
and white motion picture narrated 
by Lowell Thomas, has been pro 
duced recently for the Unined 
States Air Force by Sound Masters, 
Ine. 

The theme of the picture, which 
is gauged for screening before all 
age groups, is the build-up of 
American air power from a tacti- 
cal supporting role in World War 
I to an important strategic force 
in World War IL. It endeavors to 
bring about American thinking to 
a receptivity of the importance of 
air power in American military 
strategy. 

l6mm prints will be sold 
through Castle Films, Inc., the 
contractual agency for the U.S. 
Othce of Education, or may be 
borrowed for all non-profitable 
screenings through local Area 
Control film libraries. Inquiries 
should be addressed to the Public 
Information Ofhcer at the follow 
ing headquarters: Middletown Air 
Materiel Area, Olmsted AFB, 
Middletown, Pa.; Mobile Air Ma- 
teriel Area, Brookley AFB, Ala.; 
Ogden Air Materiel Area, Hill 
AFB, Ogden, Utah; Oklahoma 
City Aw Materiel Area, Tinker 
AFB, Oklahoma City, Okla: Sac 
ramento Air Materiel Area, Me- 
Clellan AFB, San Antonio, Tex.; 
San Antonio Air Materiel Area, 
Kelly AFB, San Antonio, Tex., 
and Warner Robins Air Materiel 
Area, Robins AFB, Ga. 


U.S. Air Forces Take Delivery On 
Two Pathescope Training Films 

@ Lue Unrrep States Ar Force 
has taken delivery of two new in 
service training films produced on 
contract by the Patnescore Com. 
PANY. 

One, titled D-] Remote Control 
Turret System, covers the opera 
tion and maintenance of the gun 
nery system on B-50 aircraft. It is 
a six-reel film, photographed at 
DavisMonthan Air Force Base 
near Tucson, Arizona 

The second film, 35 minutes in 
length, is 4ir Weather Service, 
which describes how weather data 
are collected, charted, analyzed 
and interpreted. High point of 
the film, most of which was photo. 
graphed at Stewart Air Force Base, 
in upstate New York, is a sequence 
showing a B29 of a Weather 
Reconnaissance Squadron flying 
out to locate, wack and record 
data from the very center of a 
hurricane 

These Au Force films are not 
available to the general public. 
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Holcombe Parkes Is New Executive 
Vice-President of Apex Films Corp. 
@ Hotcomer Parkes, formerly 
vice-president in charge of public 
relations for the National Associa 
tion of Manufacturers, resigned 
that position recently to become 
executive vice-president of the 
\rex Firm Corporation, Los An 
geles. Now he will apply his 30 


Hotcomar Parkes 


years of experience in the public 
relations field to the produc tion of 
commercial and public relations 
hiims for Apex 

Mr. Parkes, who maintains of 
hees in New York and Los An 
geles, began his career as a jour 
nalist before World War I, and 
has edited two trade publications, 
He has also had wide experience 
in the public relations and pub 
licity helds, connected mostly with 
the American railroads until he 
joined the staff of the National 
Association of Manufacturers 

Just prior to his NAM appoint 
ment, Mr. Parkes was appointed 
assistamt to the president of the 
Southern Railway System, with 
headquarters at Washington. 
Later he was elected secretary of 
the Southeastern President's Con 
ference. 


Reid H. Ray Studios Holds 

Annual Field Sales Conference 

@ A prize contest for 1950 was an 
nounced at the annual sales con 
ference of Rem H. Ray 
pusTRies, St. Paul, Minn., recently, 
and Lon Eichten was presented 
with a motion picture camera as a 
token of his company’s apprecia 
tion for his exceptional sales pe 
formance during 1949. President 
Reid H. Ray congratulated the 
sales force for the increased sales 
ellected by them in 1949, and 
Gene Pruttis, Montana re presenta 
tive, received a cash award for his 
pioneering work in a new terri 
tory. 

New Ansco and Technicolor 
produc tions were projected at the 
three-day conference, and the com 
pany announced plans to produce 


color films in greater volume in 
the next vear. Mr. Ray announced 
that more than a million feet of 
color had been released in 1949 
He also gave the salesmen a pre 
view of a new color process which 
the Ray studios have been testing 
exhaustively for months. 

. . 
Holleran Joins Atles Films Staff 
@ In line with its plans for ex 
pansion, the Arias Firm Corpora 
THON recently announced appoint 
ment of J. Vinson as 
sales representative for Washing 
ton, D.C., Pittsburgh, Philadel 
phia, and Baltimore. 

Mr. Holleran, who has consid 
erable selling experience in th 
film field, will have ofhees in 
Washington. 


Bill Sturm Opens New York Studio 
For Film and Animation Production 
@ A new production studio for 
making commercial and educa 
tional motion pictures and film 
slides, and for animation, has 
opened recently in New York as 
Bik. Sturm Srupios, Inc. 

Crestes CALPINI, creative artist 
and former president of the Screen 
Cartoonists Guild, is another 
member of the firm, as well as 
Aveert D. Hecor, former account 
executive for such TV film ac 
counts as Botany Mills, Lucky 
Strike and Shefheld Dairies. 

. . . 

D. H. Lion Joins Fletcher Smith, Inc. 
@ Daviw H. Lion has recently re 
signed his position as vice-presi 
dent of Spectrolux Television 
Corp. to join the staff of the 
Frercner Serr Srupios, INec., 
New York. 


Another 


WMotion Picture Milestone 
by MODE-ART 


How America mines the minerals from beneath 
her rich land by modern, mechanized mining is 
the subject of four memorable motion pictures 
recently completed by Mode-Art for the Joy Man- 
ufacturing Company. They are: 

Axivane Fans Sutmet Tungsten Carbide Bits 

Ward Rock Mechanized Mining Trackless Mining in Coal 

Photographing most of the footage under- 

ground in color was a challenge which Mode-Art 
met in its stride. 


MODE-ART PICTURES 
INC. 
1022 Forbes Street Pittsburgh, Pa. 


One of the most complete 
industrial studios in the country 


READ BY LEADERS IN BUSINESS & INDUSTRY 


Each new issue of Business concerned with the problems 


Screen is delivered to adver and progress of audio-visual 
tising, sales, public relations, communications, Full annual 
and training executives within subscription only $3.00. Or 


business and industry who are der today at Chicago 10, Il. 


The Record Speaks jor Itself... 


E. R. Squibb & Sons, General Motors Corporation, Davis & 
Geck, Allegheny Ludium Steel Corporation, U. S. Air Force, 
Miller Printing Machinery Co., Mode-Art Pictures, American 
Film Producers and Fordel Film Laboratories are but a few 
of the organizations which, in 1949, joined the growing list 
of clients who have employed us to plan and write more 
than 175 motion pictures. 


Scripls By Granducci 


THE COMPLETE FILM WRITING SERVICE 
GUARANTEED ACCEPTABILITY 


TOP ATLANTIC BLOG. GSO F STREET NW ye WASHINGTON 4,0.C. EXECUTIVE S941 
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John C. Kennan Named Sales Head 
of Society for Visual Education, inc. 
Appointment of ¢ Arn 
NAN, stall member of the 
University of Chicago and 
ol the Evans Scholars Foundation 
and director of 
sales for the Sootrty pom Vietat 
Poucation, Chicago, was an 
nounced recently by H 
Gauvey, president of SVE. Mr 
Kennan assumes tris alter 
four Years as ViCe prest 
demt of the Evans Foundation and 
the Western Goll Association. The 
Foundation provides full tuition 
scholarships to universities 
the commtrs 

Mr. Kennan has become well 
known for his application of the 
principles of visual echucation to 
the problems of recruiting and 
training young men as goll cad 
ches, He was responsible tor the 
preparation of the 
motion pature Caddie 
which includes Bob Hope and 
Bing Crosby in its cast. The film 
is sand to have revolutionmed goll 
caddie recruiting and training 
methods, and received serious con 
sileration trom \cademy of 
Motion Picture Arts and Sciences 


for 


Westinghouse Appoints Cheney 
at Milwaukee Lamp Sales Mar. 
@ Lhe appointment of Raven R 
created’ Milwaukee I mp Sales 
Division of the Wesrencmotuss 
Com Lame 
was announced recent 

Nir. Cheney has been with Wes 
tinghowse since 1926 and has 
worked as Chicago Metropolitan 


manager since 


38 


sXeCUTIVE 


Beusch & Lomb Optical Co. Elects 
Herbert Eiesenhart Board Chairmen 
@ Election of M. Eisen 
Hawt as of the Board of 
the & Lome Orricat Co 
and clection of other ofheers wus 
mnoumed recently by the com 
pany s Board of Directors. Mr 
had been presulent of 
the company since 1935 
Preadency of Bausch & Lomb 
now filled by Josern Tay 
tom, former vice president and 
treasurer, who entered the com 
pany s employ as an errand boy in 
Willam W McQ KIN 
who pouned the frm as legal coun 
wl om 1998, and who haus been 
assistant treasurer since 1947, wall 


replace Mr. Taylor as treasurer 


Kolograph Corp. Changes Neme 
@ The Koloe Chicago, 


Brian Donlevy stars in 
Blatz Television Films 


Serving many business 


get 


May we serve you? 


manufacturer of the Kolograph 
sour projector, has changed its 
corporate name to the National 
Sounno Projecror The 
name change ts semultaneous with 
the reovement of the company’s 
factor? from Indianapolis to 8044 
N. Ave., Skokie, IL. The 


move Zaid to result in better 


coordingiion of sales and manu 

The National Sound Projector 
Corp. will continue to manufac 
ture the intermittent sprocket, and 
will assume repairs and maintain 
the one year guarantee on the 
Kolograph model projectors now 
in the held 

Othcers of the corporation are 
Patt H. president 
N JESSEN Vice president, 
and New?on K. Westry, secretary 


treasurer 


ARRGE ............ 
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= leaders with films that 
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TELEVISION COMMERCIALS 


I. Kevin MALien 


T. Kevin Mallen Promoted at Ampex 
@ Ampex Corr., manu 
facturers of the Ampex magnetic 
tape recorder, recently announced 
the appointment of T. Kevin 
MALLEN as general manager. Mr. 
Mallen had formerly been vice- 
president of Ampex 

Before joining the Ampex staff, 
he had been general manager in 
charge of all eastern operations 
from Hawaii to India for the In 
ternational Business Machines 
Corp. During the war, he served 
with an Air Commando Group in 
the China-Burma-India theatre 
and with the War Department 
General Staff in Washington 


Paul A. Barbee Heads Industrial 
Sales Division for Eastman Kodak 

@ The appointment of Pauw A. 
Barsrr as manager of Eastman 
Kopak Co.'s industrial photo 
graphic sales division was an 
nounced recently by James E. Me 
Gurr, vice president and general 
sales manager. Mr. Barbee has 
worked for Kodak since 1934, and 
in 1939 was placed in charge of the 
Somm prot ssional motion picture 
film operations in that depart 
ment. He joined the staff of the 
newly-organized industrial photo. 
graphic sales division in March, 
1946, after his return from service 
in the Navy during the war. 


Radiant Appoints Asst. Sales Mgr. 
@ Rapiant Merc. Corr., Chicago, 
projection screen manutacturer, 
recently announced the appoint 
ment of K. GOLDEN as as 
sistant sales manager of the firm. 

Mr. Golden's appointment 
comes as part of an enlargement 
of the Radiant sales department 
He has had many years of experi 
ence in the manufacturing teld, 
and has a background in advertis 
ing and selling activities 
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No. 1. Book, 592 pages, 125 illus. 
trations, tables: /émm Sound 
Motion Pictures, A Manual for 
the Professional and the Amateur, 
by William H. Offenhauser, ]r.; 
Interscience Publishers, Inc., New 
York. Price $10.00 

@ Heretofore, information about 
l6mm motion picture production 
has been scattered throughout sci 
entihe and industrial periodical 
literature, but now, for the first 
time, it is presented in a thor 
ough-going manual written by a 
man who has had more than 20 
years of experience as a physicist 
and engineer in the l6mm indus- 
try. This technical guide covers 
such phases of 16mm production 
as Emulsion Position Problems, 
Cameras and Equipment, Sound 
Recording, Editing, Storage, Pro. 
cessing, Projection, Color, Indus 
trial Applications, and Television, 


No, 2. Catalog, 18 pages: General 
Mills Film Catalog, 1949 to 1950. 
No charge. General Mills, Inc., 
Film Library, 400 Second Avenue 
South, Minneapolis 1, Minn. 

@ An illustrated catalog which 
describes films available from Gen 
eral Mills. It contains an index, 
a gem ral information section, and 
listings of the films under the 
headings Educational Films and 
General Mills Films. The inside 
back cover carries a list of other 
film sources such as public libra 
ries, corporations, etc., as well asa 
list of other film catalogs. 


No. 3. Booklet, 24 pages: 65 Films 
for your American Opportunity 
Program, 1949. 25¢ each. Cham 
ber of Commerce of the United 
States, Washington 6, D.C, 

@ This booklet is prepared in 
conjunction with the program of 
the Chamber of Commerce of the 
United States to help employers 
and communities to explain the 
American economic syste ™ As its 
title implies, it lists and describes 


BUSINESS SCREEN REFERENCE SHELF 


65 l6mm films which dramatize’ 


American economic methods, and 
which can be used to implement 
the “American Opportunity Pro 
gram” fostered by the Chamber 
In connection with the program, 
a new fhlm on the role of acdvertis 
ing in the nation’s economy will 
be released in the coming year. 


No. 4. Booklet, 12 pages: Srorage 
and Care of Kodak Color Films. 
No charge. Sales Service Division, 
Eastman Kodak Co., Rochester 4 
@ Designed as a guide to help 
photographers store their color 
film before and after exposure 
this booklet covers protection of 
the film in the original package, 
after it has been opened and ex 
posed, and during storage after 
processing. A special feature of 
the booklet is that it is punched 
for easy insertion into the Kodak 
Photographic Notebook 


No. 5. Catalog: Through Gov- 
ernment Lenses, December, 1949. 
Price: $7.50. Washington Com 
mercial Co., 1200 Fifteenth St. 
N.W., Washington 5, D.C. 

@ In an effort to make the hun 
dreds of photographs taken by 
U nited States government agencies 
more readily available to users, a 
loose-leaf catalog containing mini 
ature reproductions of 672 desir 
able photographs has been com 
piled. These reproductions are in 
dexed in more than 167 general 
categories to facilitate ordering, 
and the collection will be enlarged 
from time to time. Supplemental 
to this, Washington Commercial 
offers a search and procurement 
service for procuring government 
black and white and color stills 


No. 6, Bulletin, (4 pages): 
Product Pointers No charge 
GoldE, 1220 W. Madison St., Chi 
cago 7, Il 

@ An illustrated news bulletin 
about GoldE projectors and other 
proyection equiprne net 


CONVENIENT READER REQUEST FORM 


Please send me the following reference publications listed in my 


No. 4 Kodak Booklet (direct 


No. & Goldt Bulletin 


STATE 


No. Govt. Pictures ($7.0) | 


CHECK AND MAIL TO BUSINESS SCREEN, DEARBORN. CHICAGO 


| 

| current issue of Business Screen (check enclosed if priced) 
| No. Sound Book ($10) 

| }] No. 2: General Mills Films (free 

No. 3: 65 American Films (2%) 

| NAME 

| ADDRESS 

on 


HOUSTON Color Laboratories 


FASTEST SERVICE LOWEST PRICE 
HIGHEST QUALITY 


OTHER | * Film Strip Masters, 


*% 35mm copies from 35mm 


INCLUDE | * or 16 mm Motion Picture Films, 
*% 2 x 2 Color Copies 


THE HOUSTON COLOR LABORATORIES 
11807 West Olympic Boulevard 
LOS ANGELES 25, CALIFORNIA 


BRadshaw 24331 


Cable: HOUSCORP 


with 


CINE CAMERA 
AND MAURER CAMERA 


- 115 ¥. UNIVERSAL MOTOR—AC-OC 
+ VARIABLE SPEED 6-64 FRAMES 
+ SEPARATE BASE FOR CINE SPECIAL 
+ ADAPTER FOR MAURER CAMERA 


Interchangeable Motors: 

12 Vot OC variable Speed 6-64 
Frames. 

115 Volt AC 60 Cycle, Synchronous 
Motor, Single Phase. 

220 Volt AC 60 Cycle, 3 Phase, Syn- 
chronovs Motor. 


Animation Motors fer Cine Special, Maurer 
and Mitchell Cameras, Movers for Boles and 
Filme Cameras. Time Lapse Equipment. 


NATIONAL CINE EQUIPMENT, inc. 


20 West 22nd Street 


New York 10, N. Y. 
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Patt 


Former N.8.C. Television Head 

Joins William J. Gant Company 
@ Pact Attey, whe 
NBC Televeion film department 


years ago amd best-known 


cm thw 


porhape colbtow, writer and com 
ominal NM 


Television newsreel, has joimed 


mentator of the 


the Witttam |. GANZ COMPANY to 
motion 

Former! Newspaper writer 
and advertiing man, Alley was 
with the Ford Motor Cx 
when the \ 


word im 


mpany 
was the last 
pronect 
ing the showing of such early im 
clhustrial files as Fordime The Ls 

in Highway 

During the war, Alley edited the 
State Department OW! 
uted United Newsree!l 
tional film version of the current 
radio of America. Later he 
moved to NAC TV as Director of 
Pilon 


Starting with one tlm cutter 


distrib 


Alley put on Televisson's first 
newsreel, a 20 to YO minute week 
ly show called T/ Hoar is Je 
fi In 144.1945, the 
an lelevision Society gave Alley 
a special mara In recognition 
outstanding editing 


With 


ton he 


ol the year's 
of news bhhow for teley mion 
the William |. Gate 
will be television consultant and 
in charge af production 

Roland Reed Appoints Eastern Rep 
\ppotaiment of t 


Veteran motion picture 


creative contact mat Cas 
erm sales manager for 
Beverly 


Hills, was announced 
cemly 
Mr. Pwlhas wall have 


Detroit, He has had wide expen 


others in 


ence im commercial and 


wm amd 
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General Business Films Acquired 
by Lerry Gordon Studios, N.Y. 


one of the oldest comcerm (con 
operation since 1928) in 
the commercial film business, has 
been purchased by Tetevesion 
Inc. Division of Lanay 
STUDIO 

Mr. Gordon, now presi 
dent of General Business Filo 
Otto Sutter has been 


ulive 


viet presudent Francis 


Lawton, former president, will 
continue in an advisory Capacity 
limder the new ownership, Gen 
eral Business Files will round out 
Larry Gordon activities to cover 
still photography commercial 


tion pictures and slidefilims, and 


tclevision commercials and fea 
tures 

General Business Files will re 
main in its premises at 565 Fifth 
New York 


UPA Opens Offices in New York 
New York oftces were opened 
recently by Unrrep Propoctions 
ov America, producers of ani 
mated industrial, television and 
entertainment films. Its main 
stuciios are in Burbank, Calif 

The new offwes are headed by 
L.. vice-presi 
dent and business manager of the 
company This expansion fol 
lowed a 25 percent increase in per 
sonnel to accommodate growing 
Of the firm 


GRESSIVE SELLING.” 


The titles are: 


Salesmanship 


SALESMANSHIP has 
been dead for 10 years! 


1950 competition mokes it imperative that manage- 
ment take immediate steps to re-train salesmen to 
again use aggressive selling tactics. To supply this 
need, Rockett Pictures has produced a hard hitting 
1950 Series of eight Sound Slide Films titled, “AG- 


Designed for easy use by the executive, each film de- 
livers complete training on its subject yet remains fully 
integrated into the Series. 


1. “The Sleeping Giant''—American 


2. “By-Passing Sales Resistance" 
3. “The Attitude That Gets Business"’ 
4. “What Do You Sell?’’ 
5. “Are Prospects Really Different?”’ 
6. ‘Pride in Price"’ 
7. “Humen Relations in Selling” 
8. ‘Close Isn't Closed"’ 
When may we arrange to screen the Series for you? 


ROCKETT PICTURES, INC. 


6063 SUNSET BOULEVARD 
GRANITE 7131 


+ HOLLYWOOD 28, CALIF. 


BUSINESS 


Norman C. Linpourst 


Norman C. Lindquist Is Appointed 
TV Director at Atlas Film Corp. 

@ Norman 
past two years television director 
at the Malcolm-Howard Advertis 
ing Agency, Chicago, has been ap 


Linpgourst, for the 


pointed director of t levision of 
the Artas 
Oak Park, Il 

He has a background of exper 


CORPORATION, 


ence in producing and supervising 
successiul tclevision shows and 
commercials, as well as writing 
and producing recruiting shows on 
television for the U.S. Navy dur 
ing the war. He has also held a 
supervisory position in the tele 
vision department of the Com 
monwealth Edison Co., Chicago, 
where he assisted in planning and 
organizing a video program which 
was awarded the Chicago Fed 
erated Advertising Club's 1947 
award for the best job of selling 
by tclecast 

Mr. Lindquist is a faculty mem 
ber at DePaul University, Chicago, 
where he conducts the first accred 
ited television advertising course 
to be offered in any university. He 
is also a charter member of the 
Chicago Television Council, and 
lectures for the Chicago Federated 
Advertising Club's annual adver 
tising COUTTS 


Former Navy Film Officer Now 
Princeton Film Center Executive 
@ ALAN Brown, active in the pro 
duction of ofhaial Navy films dur 
ing the war, and previously em 
ployed by the March of Time, has 
recently been appointed vice-presi 
dent of the Praiwcrron Fim Cen 
rer, Princeton, He wall be 
director of client relations, as well 
as executive assistant to president 
C,ORDON KNOX 

Previous to his present appoint 
ment, Mr. Brown was Special As 
Secretary of the 
held for three 


vears. He was on active duty with 


sistant to the 
Navy, a post he 


the Navy for five vears during the 
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war, and in connection with his 
other motion picture duties, he 
acted as Jiaison with civilian pro 
ducers who were making pictures 
for the Navy 


Harry W. Lange, Production Mgr. 
At Serra, Wins Safety Recognition 
@ Haray W. Laver, production 
manager for Sarra, Chicago 
him producers, recently received 
recognition for his safety work in 
connection with films. He was ap 
pointed to the Executive Commit 
tee of the Woods Products Section 
of the National Safety Council 
Long associated with the Na 
tional Safety Council during his 
25 vears in photography, Mr 
Lange is a member of the Amer 
ican Society of Safety Engineers 
and has supervised the production 


and helped plan more than 60 
RUBY we 


Complete Film Editorial facilities 
for Motion Picture & Television 
Production 


Private Epitinc Rooms 
Mopvern For 


Every TecunicaL ReQqurine- 
MENT — 35 & 16mm 


Rentals By Day, Week or Month 
ALL NEW MOVIOLA EQUIPMENT 


Equipment Available for 
od he Premise Rentals 
729—7Tth Ave., N.Y. at 49th St. 
Tel.: Clrele 5-5640 


SounpDPROOF AIR-CONDITIONED 


For témm. Film — 400 to 2000 Reels 
Protect your films 
Ship in FIBERBILT CASES 


Sold at leading dealers 


slidefilms and motion pictures pro 
duced for the Safety Council by 
Sarra. 

Mr. Lange has been production 
manager at Sarra since 1938 when 
he helped to establish and organ 
ve their film department. He is 
also an active member of the So 
ciety of Motion Picture Engineers. 


Harry W. Lance 


Serra Adds Arthur Ellis to Staff 
@ J. a veteran of 
37 years in motion pictures who 
once worked with Thomas A. Edi 
son on experiments with early 
sound pictures, has been made a 
director and film editor of motion 
pictures and television films at 
Sakka, Inc. On the company’s 
Chicago staff, Mr. Ellis is now 
editing several TV film series. 

During his long career in mo- 
tion picture production, Mr, Ellis 
has spent 14 years in commercial 
films, working for Jam Handy, 
Wilding Pictures and Chicago 
Film Studios 

Mr. Ellis has also edited and 
directed films for Edison Studios, 
Lasky-Famous Players and Metro 
Goldwyn-Mayer, and he super 
vised the editing department of 
Paramount studios near Paris for 
two years before entering commer 
cial films in the mid-30's, 


Transfilm Opens Photo Studios 

@ Transriim, Inc. has opened a 
new photographic studio on the 
third floor of 35 West 45th Street 
in New York. 

Harry Treve will be in charge 
ol the studio, and 
scenic designer, will be a perma 
nent member of the staff, 

Besides the motion picture and 
slidefilm activities of the Trans 
him organization, the new studio 
is equipped to handle practically 
every kind of photographic job, 
still or motion, black and whit 
or color The space available 
allows the construction of large 
sets to provide interior decorat 
ing and home furnishing illustra 
tions for advertising. 
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NEUMADE 
FILM RACKS 
for EVERY 
REQUIREMENT! 


Many models any sire ony copecity 
for efficient flim filing. Each see! held erect 
in its ploce by curved, rigid steel reds. In- 
dividvel index cards All steel construction. 
End uprights of sturdy stee! angles closed 
with sheet metal Boked-on oname! Anish 
is olive-gray. 


SEPARATE LENGTHS 
ideal for your own cabinet, showcase, 


bookcase, table, closet, etc. Same os used 
in fleer units. Supplied in any desired 
length complete with drilled end mounting 


brockets ready for use. 


NEUMADE—-the most complete line of lémm cids; Reels, 
Film Cabinets, Splicers, Tebles, Cons, Cleaners, etc. 


PRODUCTS CORP. 


330 W 42 $T NEW Y 


Order PEERLESS FILM TREATMENT for your 
Werary prints te make them longer. 
The money you will save on replacements will 
enable you te Buy additional fiims. 


The one and only PEERLESS vaper-in-vecuum 
process — proven for 16 years — guards against 
Gamage trom projection handling extremes 
ef temperature, humidity or dryness. PEERLESS. 
treated film dees sot abserd excess moisture 
or projector oll, or invite dirt. What little dirt 
there is remains on the surface, and cleans 
off easily and thoroughly. film runs smoothly 
right from the start and projects better. Prints 


need only one PEERLESS treatment — it lasts 
permanently — and it is not expensive. 


i seme of your prints are not PEERLESS. 
treateé, you will receive prompt service from 
Gur processing plants in New York and Holly. 
wooed and trom ever 25 Official PEERLESS 
Licensees from coast te coast. Ask os which 


fs to Buy More Films Without Expanding Your Budget 


is most convenient te you. And write for our 
folder, “20 Guestions on Film Protection”. 


More and more film libraries are insisting on 
PEERLESS FILM TREATMENT. It keeps their 
filers in service longer 


RLESS FILM PROCESSING CORPORATION 


165 WEST 46TH STREET, 
PROCESSING PLANTS IN NEW YORK AWO 


NEW YORK 19,.N. 


35m COLOR PRINTS FROM 16% ORIGINALS 


INDEPENDENT 


OPTICAL PRINTING CONCERN 


Top American and Foreign Producers turn to Cinema Research where each 
job has the advantage of the finest equipment in the motion picture industry 
plus the personal ottention of our staff of experts. 

Other Optical Services: Color or Black and White 


© DISSOLVES, WIPES 


TITLES, ANIMATION 
© ZOOMS, MONTAGES 
© MATTE SHOTS 


© 16 te 35mm BLOWUPS 
© 35 to 16mm REDUCTION 
© 35 to 35mm MASTERS 

16 te lémm MASTERS 
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facilities in New York City 


AUDIO-VISUAL PROJ 


\ complet ut 


portioly plastic con 
worms On 


tains step by step 


good film presentation, equip 


A FEW SPECIALS FROM THE 250,000 STOCK— 
~ Of the Film Industry's ONE STOP STORE 


MR Solar Spots 2 KW Jr. with bulb, borndoors, 
diffusers 
2 KW Jr. with rolling stand, $104.50, 5 KW Sr. 


with 


Since 1926 has 
eupplied leading film pro 
ducers with Studio. Cut Eyemo 


ting Room and Laboratory 
equipment. IN STOCK new 
Cameres, Lenses Boome 
Blimpe Dollies Movioles 
Recorders. Printers. Back 
ground Projectors Proces 


sore, ofc, ot UNDER 


ONE ROOF 


Cine Balowstar 
Art Reeves 35mm Galvanometer rebuilt 
Cine Voice single system lémm camera new 
Bridgamatic developing machines new 1595.00 


| $.0.S. CINEMA SUPPLY CORP. 


CLIONISE’S HANDBOOK 


ment diagrams, film care and 
maintenance. Only $1.00 post 
paid from Business SCREEN 


Chicago 10, 


rolling stand 


Complete 35mm Background Process Projection 
outfit, rebuilt 


Q. 6 lenses, motor, etc. 


Neumade 16 35mm Automatic film cleaners 


fi.3 lenses new 


Projection Screen Moviolos new 
And many others 
of requirements 


send us your list 


602 W. S2nd$T.. N.Y. C. 
Dept. Hd. 


New Cine-Special Magazine 
Offered by Par Products Corp. 

@ A Cine Special 400-foot maga 
ane adaptation equipped with a 
trap which opens automat 
cally when the film chamber door 
ws closed, and which can be rm 
moved quickly and easily with a 
lows of only 18 inches of film, has 
been announced by Par Products 
Corp, (lormerly Oliver Engineer 
Calit 


The magazine also provides easy 


ing Inc.), Hollywood, 
operation in reverse tor bac kwind 
ing, and has a footage counter. Its 
installation does not prevent the 
film 


and it can be used with 


normal use of the 
chamber, 
the Par offset reflex finder magm 
her. 

The film chamber may be re 
moved while the motor drive is in 
place, although the motor drive 
can be detached to permit using 
the spring drive if so desired. The 
camera ts operated at 24 frames 
per second by a synchronous mo 
tor, and special motors can be 
imtalled by the manufacturer on 


st 


New Permanent Screen Material 


@ A new type of screen material 
for permanent mounting has been 
placed on the market by the Nt 
Screen Corp, 1501 Broadway, 
Ne York. 
Called Giasceren, the 
developed material ts made en 
and will not 
burn. It 
and surface 


newly 
tirely of Fiberglas 
stretch, shrink, rot of 
will not turn vellow, 
stain may easily be washed away 
with a detergent and water 
Glascreen was recently installed 


FREE 


7.50 
soso for the 
ing! 
soosoo ASking! 
1095.00 
195.00 
199.00 
375.00 listing over a thousand 
695.00 BETTER BUYS” in new and re 


300.00 


buys it will 


duction 


Sturelab 6A 


built FILM PRODUCTION 
EQUIPMENT. All fully guaran 
teed. The largest illustrated cat 
alog of its kind in the industry 

8 pages chock full of better 
save you many 
dollars. Ask for the Film Pro 
Equipment Catalog 


in the Auditorium of the National 
Geographic Society in Washing- 
ton, and is being used in many of 
chains. Be 
of Fiberglas 


the leading theatre 
(ause uw A weave 
threads, Glascreen permits placing 
the speaker behind the screen for 
more natural sound 

Glascreen cannot be used in a 
portable roll-up mount, but must 
be stretched on a rigid frame. The 
material, obtainable directly trom 
the manufacturer, costs $3 per 


“juare foot 


Movie-Mite Enters Magnetic Field 
@ Tne Movie-Mrre Corr., Kan 
sas City, Mo., has entered the mag- 
netic film field recently with a new 
recorder to be 
Macneritm Re- 


magnetic him 
known as the 
CORDER 

This new machine is precision 
built, equipped with a synchro. 
scaled for use with 


film. It can be 


nous Motor 
l6mm magnetic 
used by film producers, radio sta- 
tions, and TV stations for high 
fidelity location sound recording. 
The complete unit is housed in 


one case 


New Magnetic Recording Lab 

Opened by Minnesota M & M 

@ lo provide the motion picture 
industry with on-the-spot techni 
cal service on magnetic recording 
films and tapes which are being 
by the in- 
MINING 
maker 
sound recording tape, 


and more 
MINNESOTA 


used more 
dustry, the 
AND MANUFACTURING Co., 
of “Scotch 
opened a new research laboratory 
in Hollywood recently 

The laboratory will also offer 
technical service on recording tape 
for Pacity radio and 
television networks, recording 


coast 


companies, and manufacturers 
of tape recording equipment. 
Robert Herr, chief physicist of 
the company’s central research 
department will be in charge. 


General Electric Slidefilm 
Saves Industrial Power 

@ A new General Electric 
sound and = color 


Sittin’ and 


Company 
shidehim tuthed 
Savin’ is being used by GE 
sales engineers to show indus 
trial plant engineers how to 
use imlustrial capacitors to cut 
power costs 

Free prints and showings 
are made available on request 
from district sales ofhces of 
the company throughout the 


country 
. . 


OVER 10,000 INDUSTRIAI 
& BUSINESS EXECUTIVES 
READ BUSINESS SCREEN 


BUSINESS SCREEN MAGAZINE 
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Daliute's 


Screen 


DaLite Perfects New Screen for 
Three-Dimensional Film Use 

@An especially processed metal 
lic-surface projection screen for 
showing popularized stereo slides 
has been developed recently by 
the Da-Lite Scrren Co 
The new screen surtace, 


Chicago 
called 
Wonper-.ite, is said to reflect and 
intensily the without de 
polarizing it, thus increasing the 
brilliance of the picture. 


light 


The Wonder-Lite silver screen 
comes in the DeLuxe Challenger 
mounting and has a picture sur 
face measuring 40° x 40” of 
WO” x 50”. It is an easily portable 
tripod screen which hangs ab 
solutely flat to prevent projec 
It is also suitable 
for showing standard films, film 
strips and slides. 


Bell & Howell Announces New Series 
of Lenses for [6mm Camera Line 
@ Four lenses of a new series ol 


tion distortion 


seven for l6mm motion picture 


cameras have been announced 
ready for delivery by the Bell & 
Howell Co., Chic ago The new 
series is built around the depart 
ture from the conventional l-inch 
step between focal lengths that 
characterves the usual series of 
l-inch, 2-inch, 3-inch, 4-inch, (5 
omitted) and 6-inch focal lengths. 
Now there will be seven lenses 
stepped in such a way as to main 
tain a constant degree of magnif 
cation between them 

Focal lengths of the lenses of the 
new series will be .J-inch, launch, 
l.4-inch, inch, 28-inch, 4-inch, 
and 5.6-inch. These are derived 
by multiplying the increment by a 
given fixed figure to gain equal 
magnification instead of adding 
another increment as in the past 

The new lenses now availabk 
j-inch, 2-inch, 2.8-inch, 
and the 44nch. 


are the 
They have 1 stop 
calibrations, are equipped with 
focusing 


mount, and are Filmocoted. 


click-stops, are all in 


NUMBER | © VOLUME Ii 


NEW PRO 


Portable Slide File and Ree! Chest 
Are Announced by Brumberger 


@ To provide for clean, safe stor 
age of slides and film reels, a new 
portable slide file and a handy 
reel chest have been announced 
by the Baumprrcer Co., Brooklyn, 
N.Y. Thev have also brought out 
a smallsized slide previewer and 
an allstee!l file for stereo slides 
and viewe! 

The portable slide file contains 
slots into which the slides fu and 
a large file card in the lid of the 
box for indexing the contents. 
Numbered strips which correspond 
with the file card help keep the 
slides in their proper sequence 
The all steel case, when closed, is 
clasped shut by two snap locks, 
and can be 


handle 


carried by a metal 


The film reel chest stores reels 
or cans vertically, and is equipped 


Brumberger’s Film Reel Chest 


with a rust-proof finger-tip control 
which moves the selected reels for 
ward immediately 

Tiny enough to be slipped into 
a pocket is the slide previewer 
which is equipped with a 7-watt 
bulb and a 6-foot electric cord. By 
using this viewer, slides can be 
previewed in an instant before 
projection, 

I wo tiers for slide storage and 
a dust-proof compartment for the 
viewer are the outstanding fea 
tures of the file for stereo slides 
and viewer. It is designed with the 
business man who must carry his 
slide presentations with him es 
pecially in mind 

All of these items are made of 
spot welded steel and finished in 
gray, wrinkle-finish enamel 


Lowers Cost on Automatic Screens 
@ Tue Raptant Mec. Corr. has 
recently announced new low-cost 
electrically 


operat d projection 


screens available in 16 sizes rang 


1960 


The new Brumberert portable 


shide him wu ulustnited above 


ing from 6 x 8 to 20 x 20 leet 
The new type seen is a “Stand 
ard Automatic” model in a light 
weight metal case, It is equipped 
with a quiet, revernable AC motor 
aluminum screen roller and the 
mildew 
prool Vyna-Flect screen fabric 


washable, llame-orool 

This “Radiant Automatic” can 
be conveniently suspended from 
the ceiling or mounted to walls, 
and the manufacturers say is 
priced so that it is now possible to 
specily an automatically operated 
screen when the cost was formerly 
prohibitive 


New “DeVryLite” Projector Models 
Recently Announced for 1950 


\ lightweight, versatile new 
sound motion pre ture pro 
jector, Known as “Devevirre,” 
which can be used tor showing of 
both lomm sound and silent films 
on cuher universal AC or DC cur 
rent without converters, has been 
announced recently tor 1950) by 
the De Vay Corporation, Chicago. 

Three models of the new projes 
tor are available, one of which is 
with built-in 
amplifier, built-in, detachable 6. 
inch Alnico V permanent magnet 


a single case type 


speaker and a preview screen. The 
total weight of this model is only 
31 pounds. The other models of 
the Devrylite are a dual case which 
includes an S-nch loudspeaker in 
a separate case, and a combination 
model which ocludes both the 
builtin Ginch loudspeaker and 
the S-inch loudspeaker in a sepa 
ratc cam 

A new type of sound system 
which utilizes the newly developed 
lead sulfide photo cell to scan the 
film without the use of mirrors of 
prisms reduces the distortion fac 
tor in the sound. With this new 
photo ce Ia greater signal strength 
is evident 


because it utilizes a 


much greater portion of the light 
output of the exciter lamp 

The new Devrylite retains the 
time proved former 
meadels, and also provides two in 


features of 


put jacks in the amplifier to accept 
the connector plug of a micro 
phone and a phonograph pickup. 
This permits using the equipment 
alone as a public address system, 
or adding musical background or 
voice commentary to films 


Berndt-Bach Introduces Larger 
Capacity |6mm Sound Camera 

@ Thirty-three minutes of contin 
uous “talking pictures” can be re 
corded on 1200 feet of film, single 
system, with the new “Auricon 
1200", the most recent model of 
Auricon l6mm sound cameras to 
be manulactured by the Berndt 
Bach Co., Los Angeles. 

Features of the quict “Auricon 
1200" include a synchronous mo 
tor drive for the camera film-flow 
and sound recording mechanism 
with separate “Drive-O-Matic” 
film take-up; ground glass reflex 
focusing through the lens; lens 
turret to take four “CC” mount 
lenses, and a matte box and filter 
holder The camera is also 
equipped with a geared footage 
counter, erect-image “Auto-Paral 
tax” view finder, 1200-Loot instant 
mount film magazines (fo take 
up belt involved), and a new NR 
24 amplifier with noise reduction 
shuttertype variable-area galva 
hometer 

Phe use of this camera will per 
mit shooting a live-action hall 
hour television show with two or 
three cameras and editing it 
according to television methods 
within about 45 minutes, accord 
ing to the manufactures 


Below: The new “Auricon 1200" 
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REELS CANS 


ANO FIBER SHIPPING 
CASES 


Compse products ore specially 
built to moet the exocting 
repvirements of professional 
end priced 


mevie moters 


to heap your budgets low 


THE 
INFORMATION 
FILM 


By Gloria Waldron 


A of the Public Ubrery inquiry 


This book sponsored jointly by the 
Public Library Inquiry and the 
Twentieth Century Fund tells how 
fims are made, and by whom, 
who uses film. who distributes film, 
and what are some of the problems 
and foilures os well os future pos 
sibilities of film as a medium of 


education 


Here is the most ambitious and 
industrious examination of the doc- 
umentary ond non-theatrical motion 
picture to date, notable for its com 
pressed presentation of facts, de 
tails, and points of view.’ 


Motion Picture Herald 


$3.75 
COLUMBIA UNIVERSITY PRESS 


3960 SROADWAY, NEW YORK 27. 


U. S. Films Win Friends 


(CON FROM PAGE six) 


population of Cervara gathered in the main 
«juare, packing the balconies of adjacent 
houses amd every avuilable foot of space, and 
acclaimed the films 

Italy alone could use 100 mobile units? 
The U.S.LS, has 100 in ninety countries 

Ihe films were shown in Kaosong, Korea, 
under artillery fire 

At Lusignan, near Poitiers (France), 400 
people turned out for a showing after the 
curé had arranged for a hall and the town 
crier had made a special round to announce 
the hime. Lusignan requested a return en 
gagement 

In Saigon (French Indo-China) American 
informational hims attract huge crowds. When 
it is found necessary to control the size of 
the audience, passes are issued in advance 
In sorting the pases after the shows, many 
are found to be counterfeit 

Greck Army soldiers, trained as projection 
its, have enthusiastically shown our films in 
the front lines. They show them also to the 
personnel undergoing “political rehabilita 
tion” on the island of Makronisos 

Prorte Like Sronsomep 

To an American, the films most liked 
abroad may seem commonplace. We are fam 
ilar with the appearance of our people, their 
general well-being, our broad highways stretch 
ing smoothly into endless distance. We take 
comtort and a Loewy designed bus for grant 
ed; we have ceased to marvel at the grandeur 
of our land, But to the 115,000,000 human be 
ings whe, at over 300,000 yearly showings 
now see us only through moving pictures 
these aspects of America are eye-openers . . 
of the mind as well 

Panorama was re-edited from This Ama: 
ng America (Wilding). Well iiked are the 
Standard Oil of New Jersey series (Brans 
by Filuw): New England Calling, This 1s 
Louimana, All Around Arkansas, Meet North 
Carolina, Pennsylvania, New Jersey Journey 

to mention a few of the many commercially 
sponsored films which have been made avail 
able by the producers 

Pray a Rowe 

Inguinal Hernia (American College of Sur 
geons) may be of slight interest to the Amer 
ican laity, but in the mind of one highly re 
garded surgeon in Rangoon, Burma, it is for 
ever fixed. Anticipating his operating sched 
ule, he caretully studied the film as it un 
reeled and used the new techniques shown 
in two operations the following morning 

1 M P ww understandably somewhat non- 
plussed, however, when an audience of Afri 
can natives has a single interest in war pic- 
tures and responds most enthusiastically to 
the sound and fury of battle scenes 

It is in the films for specialized audiences 
that program variation chiefly occurs. By 
Italian request, insurance films were screened 
for the managers of all insurance companies 

CONTINUED ON THE OPPOSITE PAGE ) 
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Ne he Congres March 198, US. Government 
Gace 65 cents 


THE MART MESSAGE 


HALLEN DOES IT AGAIN! 


THE HALLEN JUNIOR 
Complete in one single case. 
For or 1742mm magnetic film. 
Only $895.00 


THE HALLEN B-22 


Synchronous for 16 and 35mm cameras. 
Frequency response to 10,000 cycles. 
$1,850.00 


Photographers are lighting their sets 
THE COLORTRAN WAY 
Amazing new 750, 2000, 3000 watt units from ordi 
nary 1 watt bulls on low amperage. Grip = 
ment for studio and lecation with gobo stands, 
rims and flags. Send for illustrated booklet. 


ARRIFLEX HEADQUARTERS 
SALES SERVICE REPAIRS 
Wide selection of Simm Arriflex cameras with 
Primoplian, Astro, or Sonnar lenses, 2.200" mags, sun 
shade & filter hokler, case, from $725.00 to $1250.00 
MAURER PROFESSIONAL CAMERA, with 2400 
mags, sunshade & filter holder, 115 volt sync. & 12 
volt DC motors, £27 & lenses, Craig 
2 accewory cases 
AURICON CINE-VOICE SINGLE SYSTEM CAM. 
ERA 100 capacity, complete with amplifer, mike 
cables, instructions, Immediate delivery $695 00 
SINGLE PHASE 110 welt © cycle ball bearing 
SYNCHRONOUS motor tor MITCHELL STAND. 
ARD CAMERA, new $325.00 


Send for Rental List and New Catalogue 


THE CAMERA - MART inc. 


70 


NEW 
CABLE ADDRESS CAME 
WORLD WIDE SERVICE 


16 35 
mm | SERVICES | 


35 mm 
3-COLOR PRINTS 


ENLARGED DIRECTLY FROM 


16mm COLOR ORIGINALS 


16mm Optical Printing- 
masters for use in making 
color release prints 


Precision Fine Grain B&W 
Blowup Negatives 
from 16mm Originals 


FILMEFFECTS 


OF HOLLYWOOD 


1153 N. Highland Avenue 
Hollywood 38, Calif. 


HOllywood 9-5808 
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SLIDES 


FILM 
STRIPS 


Ne order to 
none tee lorge. 

Courteous of 
tention 


Masters made trom 
origine! ertwort— 
end dvuplicotions. 

Completely ovtomatic 


MOUNTING 


Gloss Readymeovnts 


We specietize ia 


quentity 

for the trade. 
CUSTOM MADE 
COLOR PRINTS 


Wesh Of Reliet  Cortre 


Detciled SERVICE 
PRICE LIST on re- 
quest. Write, phone, 


OVER 50,000,000 SLIDES PRODUCED 


LABS. 


424 EAST N.Y.C. SAcramente 232-4894 
NEW YORK OFFICE: 18 EAST 42nd ST. VA. 6.2900 
CHICAGO OFFICE, 30 W. Washington St. Fi, 6-4450 


EDL SOUND READER 


lémm and 35mm Sound Film 


® Completely self contained, PM Speaker, volume 
control, off on switch, etc.. all inside compact 
6%” H x 6” W x 6” deep case. Weight 7 Ib 


® 3W audio power 
Operates on 117V 60 cycles AC 


® No Fly Wheel—instant start and stop, with no 
damage to film 


Price $165.00 net F. O. B. Chicago 


EDL COMPANY 
2007 S. Michigan Ave. Chicago 16, ill. 


NUMBER VOLUME « 


U. §. Films Win Friends 


(CONTINUED FROM THE PRECEDING PAGH) 


in Milan and their guests from other cities 
The films were also used as part of the cur 
riculum in a course for training insurance 
executives. 

“Manufacturers want to know about our 
production methods; road builders want to 
know how we build roads; musicians want to 
hear American music; labor leaders want to 
know how American labor is organized: and 
in Sweden rat exterminators want to know 
how we control rodents in the U.S.A." 

That the demand for American films far 
exceeds the supply is supported not only by 
first-hand reports,* but by the hardship and 
danger which foreign peoples will undergo 
to see them. 

A certain risk is run when you repeatedly 
sit in halls with temperatures below freezing 
in order to see motion pictures, as has hap 
pened in Denmark. But perhaps an even 
greater risk is taken if you are a Czechoslova 
kian school teacher and make special trips to 
Prague to carry back a program of American 
films.* 


SHowines Ron Curtain 

As is to be expected, distribution is limived 
in the countries of Eastern Europe, but it 
goes on nevertheless, Borrowing groups dare 
to show only technical, scientific, and ‘educa 
tional films, but several thousand inquiring 
minds still see these every month 

“Documentary films are regarded as Amer 
ican propaganda and therefore dangerous”® is 
an ungracious attitude fully familiar to many 
documentary film makers. 

Thus it goes. 

To anyone who understands the cumula 
tive effects of films, the program of the Inter 
national Motion Picture Division is important 
and far-reaching. 

Just as invisible seeds of destruction may 
undetected grow for years in the dark reaches 
of the human body, so may the happier seeds 
of construction and good will grow in the 
dark reaches of the human mind e 


Standards for Film Bibliography 


@ In the December 1949 issue of the American 
Library Association Butterix, Dr. Seerley 
Reid, Assistant Chief, Visual Aids to Educa 
tion, U.S. Office of Education, sets forth seven 
criteria for preparing a film bibliography. The 
criteria Dr. Reid discusses in “Some Standards 
for Film Bibliographies” are as follows: 

1. Relevance to the subject. 

2. Accuracy and authenticity. 

3. Objectivity and impartiality. 

4. Clarity and comprehensibility. 

5. Quality. “Its opposite is mediocrity.” 

6. Interest and audience appeal. 

7. Availability and accessibility. 

Dr. Reid observes his own criteria in the 
bibliographies he has recently prepared for 
the Office of Education: 


*United States Commission on 
annual Report te the Congres. * Ibid. * Ihid 

*United States Commision on Information—Semi 
annual Report to the Congress 


55% Faster.. 
Remember 


10% Better 


Your audio-visual training pro- 
gram can be more effective with 
new Illustravox Automatic —no 
annoying bell signal. For details 
write ILLUSTRAVOX, 2141 
Bueter Road, Ft. Wayne 4, Ind. 


DIVISION OF THE Magnevex COMPANY 


Film and Record 
Cartying Cases 


Being the largest manufacturer of these cases in 
the industry, we are organized to give you what 
you want in size, design, color and special ar- 
rangements. 

We meet your deadlines. Ask any Detroit agency. 


WRITE for our Standard Price List 
PANDORA PRODUCTS CO. 


929 EtonRood 
BIRMINGHAM. MICHIGAN 
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EASTERN STATES 


* CONNECTICUT 
Rockwell Film & Projection Serv. 
ice, 244 High St. Hartlord 5 


Pix Film Service, “FE. Purnam 
Ave, Greenwich 


Film Libraries, Grand 
Street, Waterhury 5 


DISTRICT OF COLUMBIA 


Jam Handy Organization, Inc. 
Ride. Washing 
ton 


The Film Center, 915 S 
Washington 


The Walotw-Taylor Company, 
Inc., Mille Bide, Washing 
tom, 6, D. 


* MARYLAND 


Folkemer Photo Service, 927 Pop 
lar Grove, Baltimore 16 
Robert L. Davis, Box 572 


tina 
Cumberland 


Seark Piles, 537 N. Howard 
Baltimore | 


Howard BE. Thompson, Box 204 
Mt. Airy 


* MASSACHUSETTS 
Ideal Pictures, 40 Melrose Sc. Bos 
ton 16 


Gilbert & Kelly, Inc. 


diesex Lowell 


1M Mid 
Massachusetts Motion Picture 
Service, 132 Central Lynn 


Bailey Film Service, 711 Main St 
Worcester 8 


* NEW HAMPSHIRE - 


A. H. Rice Co. 78 West Con 
tral Street, Manchester 


NEW JERSEY - 


Slidecraft Co., South Orange, N. | 


* NEW 
A. B. T. Productions, Inc., 160 W 
Sith Street, New York 19 


Wilber Visual Service, 119 State 
Albany. Aleo JR Conesee Se 


New Berlin, New York 


Buchan 
Buffalo 


Pictures, 79 Allen St 


Charles J. Giegerich, 42-20 Kis 
sena Blvd. Flushing 


Avexiation Films, Inc., (formerly 
¥.M.C.A. Motion Picture Bu- 
reau) 15 West 45th Sereet, New 
York 17 


Comprehensive Service Co., 215 
W. 55th Se. New York 19 


Crawford & Immig, Inc., 265 W 
St. New York City 11 


Cinema Service, Inc., 
1560 Iiroadway. New York 19 


Mogul Bros., 112-114 W. 48th 
SI New York 14 


Nw Art Films, Inc, 145 W. 45th 
Se. New York 19 


O.S. Cinema Supply Corp., 602 
Ww 52nd New York 19 


Specialized Sound Products Co., 
551 Filth Ave... New York 17 


United Specialists, Inc., Pawling 


The Jam Handy Organization, 
Inc., 1775 Broadway, New York 


Shaw Visual Education Service, 
Linden St., Svracuse 3 


Visual Sciences, SOOBS Suffern 


Ileal Pictures Corp., 207 East 
New York 16 


* PENNSYLVANIA - 


J. P. Lilley & Son, 277 Boas St 
Harrisburg 


Harry M. Reed, P. O. Box No 


447, Lancaster 


udlow St.. Philadelphia 39 


Jam Handy Organization, Inc., 
917 Liberty Ave., Pittsburgh 22 


Clem Williams Films, 3!1 Mar 
ket Street, Pittsburgh 22 


* RHODE ISLAND - 


Westcott, Slade & Balcom Co., 
95-99 Empire St, Providence 3 


WEST VIRGINIA 
J. G. Haley, P. O. Box 708 
Charleston 23 


Pavis, 427 W. Washington 
St... Phone 2 5311. Box 6095, Sta 
tron A, Charleston 


A NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


United Specialties, 816 W_ Vir- 


ginta St.. Charleston 2 


Theatre Service & Supply Co. 
Phone 24045, Box 1389 Hunt. 
ington 


SOUTHERN STATES 


* ALABAMA 
Wilfred Naylor, 1907 Filth Ave. 
No., Birmingham |! 


Stevens Pictures, Inc., 06 
centh St. North, Birmingham 


* FLORIDA - 


Florida School Book Depository, 
700 E. Union St, P. O. Box 36, 


Station G, Jacksonville 7 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville 


Orben Pictures, 1157 Miramar 
Ave., Jacksonville 7 


Ideal Pictures Co., 1548 N. Miami 
Ave... Miami 


Southern Photo and News, 608 
E. LaFayette St, Tampa 


GEORGIA + 


Cathoun Company, 255 Ponce De 
Leon N-E., Atlanta $ 

Ideal Pictures Corp. of Georgia, 
52 Auburn Ave., N. E., Atlanta, 


Stevens Pictures, Inc., 101 Walton 
St. N. W., Adanta $ 


* KENTUCKY 


Hadden l6mm Film & Projection 
Service, 423 W. Liberty, Louis 
ville 2 


Ideal Pictures, 425 W. Liberty 
St., Louisville 2 


* LOUISIANA: 


Stanley Projection Company, 
Murray St, Alexandria. 


Stevens Pictures, 1307 Tu 
lane Ave... New Orleans 


Stirling Visual Education Co., 
1052 Florida Street, Baton 
Rouge 8, Louisiana 


Ideal Pictures S218 Tulane 
Ave... New Orleans 19 


Delta Visual Service, Inc. 815 
Povdras St.. New Orleans 153. 


HarFilms, Inc., 600 Baronne St, 
New Orleans. Since 1915. 


MISSISSIPPI - 


Herschel Smith Company, 119 
Roach St., Jackson 110. 


Jasper Ewing & Sons, 227 S. State 


St., Jackson 2. 


* TENNESSEE - 


Sam Orleans and Associates, Inc., 
211 W. Cumberland Ave. 
Knoxville 15. 


Frank L. Rouser Co., Inc., P. O. 
Box 2107, Knoxville 11, 


Ideal Pictures Corp., 18 S. 3rd 
St., Memphis 3. 


Southern Visual Films, 687 Shrine 
Bidg., Memphis 


Tennessee Visual Education Serv- 
ice, 416 A. Broad St, Nashville. 


* VIRGINIA - 


Capitol Film & Radio Co., Inc., 
19 W. Main St., Richmond 20. 


Ideal Pictures, 219 E. Main St., 
Richmond 19 


National Film Service, 202 E. 
Cary St.. Richmond 


MIDWESTERN STATES 


* ARKANSAS + 
Democrat Printing and Litho- 
graphing Co., Little Rock. 


Grimm-Williams Co., 719 Main 
Liule Rock. 


* ILLINOIS - 
American Film Registry, 28 E 
Jackson, Chicago 4 — HAr 7- 
2691 


Ideal Pictures Corp. 28 E. 8th 
St., Chicago 5. 


Jam Handy Organization, Inc., 
280 N. Michigan Ave, Chicago | 


Midwest Visual Equi t Co. 
6961 N. Clark St., Enicago 26. 


USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION SERVICE 
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A NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


Swank Motion Pictures, 614 N. 
Skinker Bivd., St. Louis 5, Mo 
Association Films, Inc., (formerly 
Y.M.C.A. Motion Picture Bu- 
reau), 206 S. Michigan Ave., 

Chicago 3 


* INDIANA 


Ideal Pictures, Pennsyl- 
vania St., Indianapolis 2. 

Indiana Visual Aids Co., Inc., 726 
N. Illinois St., Indianapolis 6. 

Burke's Motion Picture Co., 434 
Lincoln Way West, South 
Bend 5. 


* 


Pratt Sound Films, Inc., 720 
Ave., S.E.. Cedar Rapids, lowa 

Ryan Visual Aids Service, 409-11! 
Harrison St., Davenport, 

Community Film Service, 400 FE 
& W. Bidg., Phones 5.3107 and 
6-7807, Sioux City 10. 


* KANSAS-MISSOURI 


Kansas City Sound Service (Ideal 
Picture Corp.) 1402 Locust St., 
Kansas City 6, Mo. 

Erker Bros. Optical Co., 610 Olive 
St., St. Louis 1. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, 


* MICHIGAN + 


Engleman Visual Education Serv- 
ice, 4754-56 Woodward Ave., 
Detroit |. 

Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 11. 

Capital Film Service, 224 Abbou 
Road, East Lansing, Michigan. 

Locke Film Library, 120 W. Lov. 
ell St., Kalamazoo 8. 


MINNESOTA 
Ideal Pictures, 301 W. Lake St., 
Minneapolis 8. 


Midwest Audio Visual Company, 
Hennepin Ave 
olis 3 


. Minneap 


National Camera Exchange, 86 S. 


Sixth St.. New Farmers Me- 
chanics Bank Bldg. Minne 
apolis 2. 

* OHIO 


Lockard Visual Education Serv- 
ice, 1025 North Main Street, 
Akron 10. 


NUMBER 86 + VOLUME 10 


Ra Vv. Haile & Associates, 


215 Walnut Cincinnati 


Manse Film Library, 2514 Clifton 
Ave., Cincinnati 19. 

Academy Film Service Inc, 
Payne Ave., Cleveland 14. 

Ca ter Visual Service, Inc., 
13902 Euclid Ave. East Cleve 
land 12, Ohio 

Fryan Film Service, $228 Euclid 
Ave., Cleveland 15 

Sunray Films, Inc., 2/08 Payne 
Ave., Cleveland 

Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2 

Twyman Films, Inc., 29 Central 
Ave., Dayton | 

James B. U Motion Picture 
Service, 639 Broadway, Larain 

M. H. Martin Company, 50 
Charles Ave., E., Massillon 

Gross Photo Mart, Inc., 524 Mad 
ison, Toledo 4. 

Thompson Radio and Camera 
135 S. 6th St., Zanes 


ville. 


* WISCONSIN - 


R. H. Flath Company, 2410 N. 
Sd St., Milwaukee 12. 

Gallagher Film Service, Green 
Bay. Also 639 N. 7th St., 
waukee 

Wisconsin Sound Equipment Co., 
Inc., 628 W. North Ave., Mil 
waukee 12. 


WESTERN STATES 


* CALIFORNIA - 


Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena 

Coast Visual Education Co., 6058 
Sunset Blvd., Hollywood 28. 

Hollywood Camera Exchange, 
1600 N, Cahuenga Blvd., Holly- 
wood 28. 

Ideal Pictures Corp., 2408 W. 7th 
St., Los Angeles 5. 

Jam Handy Organization, Inc., 
7046 Hollywood Bivd., Los An- 
geles 28. 

Ralke Company, 829 5S. Flower 
St., Los Angeles 14. 

Carroll W. Rice Co., 424 - 40th St. 
Oakland 9. 

Association Films, Inc., (formerly 
Y.M.C.A. Motion Picture Bu- 
reau), 351 Turk St., San Fran 


cisco 2 


C. R. Skinner Manufacturing Co., 
292-294 Turk St, San Francisco 2 


USE THIS DIRECTORY TO LOCATE THE BEST IN 


1949 


* COLORADO - 


Ideal Pictures Corp., 714 18th St., 
Denver 2 


Home Movie Sales Agency, 28 E. 
Ninth Denver 3 


* IDAHO - 


Howard P. Evans, Audio-Visual 
Equipment, 305 N. 9th, Boise 


* OKLAHOMA 


Vaseco, 2301 Classen, Oklahoma, 
City 6 

H. O. Davis, 522 N. Broadway, 
Oklahoma City 2 


Kirkpatrick, Inc., 1634 S. Boston 


Ave., Tulsa 5, 


* OREGON 
Audio-Visual Supply Company, 
W. Ave, Beacon 
53705, Portland 5 


Craft Co., 1111 S. W. Stark 
St.. Portland 5 


Ideal Pictures Corp., 915 S. W. 
10th Ave., Portland 5 


Moore's Motion Picture Service, 
S068. W. Ninth Ave., Portland 


* TEXAS + 


Association Films, Lnc., (formerly 
Y.M.C.A. Motion Picture Bu- 
reau), 3012 Maple Ave., Dallas 
4. 


Audio Video, Inc., 4000 Ross Ave.. 


Dallas 4; 1702 Austin Ave, 
Houston. 


George H. Mitchell Co., 712 N 
Haskell, Dallas |, 

Ideal Pictures, Inc., 4000 Ross 
Ave., Dallas 1. 


Capitol Photo Supplies, 2428 
Guadalupe St., Phone 8-5717, 
Austin, 


There's An Audio-Visual Specialist in Your Town! 


& Contact the specializing dealers listed in these pages 
for dependable projection service, projector and accessory 
sales and maintenance and for your film needs, 

Many of the dealers listed carry stock libraries of train 
ing, informational and recreational films for your pro- 
grams. They are also qualified to service projection equip 
ment for maintenance and repair. For address of dealers 
in towns not listed here write: The National Directory of 
Visual Education Dealers, 812 No. Dearborn Sureet, Chi- 
cago 10, Illinois, Dealer listing inquiries are invited 


EQUIPMENT, FILMS AND PROJECTION SERVICE | 


* UTAH + 
Deseret Book Company, 44 B. So 
Temple St. Salt Lake City 10. 


Ideal Pictures, #10 Post Office 
Place, Salt Lake City 1. 


WASHINGTON 


Rarig Motion Picture Co., 5514 
University Way, Seattle 5, 


HAWAII + 
Ideal Pictures, 1370 S. Beretania 
St., Honolulu, T. H. 
Motion Picture Enterprises, 655 
Kapiolani Blvd., Honolulu, 


CANADA 


General Films Limited 
Head Office: 
Regina, Sask., 1534 Thirteenth 
Ave. 


Branches: 

Edmonton, Alta,, 10022 102nd 
Street 

Montreal, Quebec, 265 Craig St. 
West. 

Moncton, N. B., 212 Lats St 

Toronto, Ont., 156 King Street 
West. 

Vancouver, B. C., 737 Hamilton 
Street. 

Winnipeg, Man., 810 Confed 
eration Life Bldg. 

St. John’s, Nild., 445 Water St. 

Radio-Cinema, 5011 Verdun Ave.: 
Montreal, Quebec, 


FOREIGN 


Distribuidora Filmica Venezolana, 
De 16MM., S.A., Apartado 706 
Caracas, Venezuela, $.A. 

Insular Film Exchange, Room 
$12, De Leon Bldg. Rizal Ave. 
Cor. Raon Manila Philippines. 
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Process for Direct Blow-up of 
Filens Cuts Production Costs 
@ A methed of reproducing 
lémm color on cole 
can be eflected m tron has 
been developed bry 
ow specialiotes in fine 
apical printing, The new metho 
which prints by direct blow-up 
from Bastman Kotak Com 
mercial Keaclachrome onto 
Ansco Color, is said to effect a him 
saving to producers, The saving 
porssible hecause there are none 
of the usual intermediate process 
ing charges involved in making 
the larger prints, and producers 
making files to be released tor 
projection can take advan 
tage of the cheaper lomm him 
in making their originals 
according wo officials at Filmet 
lects 


Srock 


Alter considerable research, 
Filmetiecta has found that best 
results in this direct blow-up proe 
ow are achieved with Anaco Color 
732 raw stock for making Somm 
three-color theater prints directly 
from reveral color orig 
inmals, Lhe 732 
on an optical printer, enlarging 
trom the 


stock posed 


color original 
After the sound has been printed 
from a direct positive sound 
track and ol and w axed, 
it is ready flor theater projection 
thus making possible transterence 
of a three-color trom the 
orminal to the thea 
ter print in one step. No inter 
mediate hime of registration prob 
lems are involved, and prints can 
be made at the rate of WO to 60 


feet a minute 


ts Desc 


The Acme Dunn Optical print 
er used in making the Ansco blow 
up release prints has a lomm pro 
jector head equipped with a Bell 
& Howell type shuttle movement 
This movement is fired with two 
register pins placed side by sick 
to accomumxdate double perto 
rated orminals, or they can be re 
“t, one abowe the other, tor sin 
gle perforated flow. The S5mm 
catneta he al m of the Kell 
Howell type, with positive-mat 
ted aperture, and a vanable-open 
img shutter for the making of 
fades amd dissolves The light 
source ts a 70watt projection 
lamp, fitted with a highly efhcient 
condensing system. Provision is 
made hetween the lamp house 
and hile for diffusion screens and 
color correction filters. Lenses 


used are the foursnch 14.5 Cooke 


The Producer's Technical Notebook - 


Copying, and the fourinch [28 
Fastman Printing Ektar 

Ihe sownd track for this prox 
ow must be a 35mm postive im 
age im Negative position, general 
ly obtained by rerecording to a 
direct positive, The exposed prin 
then processed by the labora 
tory, the average time being 
about nine minutes in the fret 
developer and seven and a halt 
in the color developer, using the 
A\nsco Color 732 release positive 
sxk. During the processing, the 
sound track area is sulfide coated 
to render the unexposed areas of 
the dye track opaque 

Producers who are making 
their fret attempts at color and in 


tend to use this process are warned 


to realize that although the proc 
ow may reduce their costs, 
other costs remam the same, or 
may be increased, for precision 
quality work i a first require 
ment in making color films. Good 
equi pine THe be used, special 
attention must be given to light. 
ing contrasts and exposures, spe 
cial care must be taken with make 
up, and the limitations of the 
color medium must be realized 
and understood completely, 
Eorrine on Buack & 
Editing can be accomplished by 
using a l6mm color work print 
or a black and white reversal 
work print. Probably the han- 
diest method for 35mm producers 
would be to use a 35mm black 


and white work print which al- 
lows editorial and dubbing oper- 
ations to proceed in conventional 
fashion with standard equipment. 
Edge numbers from the l6mm 
color original can be transferred 
to the sound track area of the 
35mm work print during the pro- 
cedure, making the matching of 
the original color a comparative 
ly simple job. Special care must 
be taken during editing not to 
scratch the film, for every scratch 
will be magnified in the blow-up. 

Gevaert @ Special Paper 
for Prints from a Pictures 

@ A new photographic paper, 
Diaversat, has been developed by 
the Gevaert Company oF AMeER- 
ica for making monochrome 
prints directly from color slides, 
striphim frames, 35mm, 16mm or 
S8mm movie film by either contact 
or projection methods. 

For the business film industry, 
the new sysiem means that mono 
chrome paper prints may be pro- 
duced almost as easily from single 
color frames as from any black and 
white negative. This answers a 
need for photographs taken from 
a color fim for publicity, catalogs, 
promotional folders or posters 
without having to have an extra 
still camera along when shooting 
the original, or copying color 
frames from the film in black and 
white for use as negatives. 

Monochrome paper prints can 
thus easily be made from not only 
color originals but any color mo- 
tion picture print, without clip- 
ping the film. Because of the very 
fine grain structure of color film, 
paper prints up to 5 x 7 inches 
may be made quite satisfactorily 
from l6mm Kodachrome or Ansco 
Color. 

The method of operation with 
Diaversal is to project the color 
image upon the paper in an en- 
larger, develop the paper in any 
standard developer until a tem- 
porary negative image appears. 
The print is then placed in a spe- 
cial Diaversal-2 solution until the 
negative image disintegrates leav- 
ing a faint positive image on 
an under layer. A minute or two 
of insertion in any conventional 
toner produces a clear paper posi- 
tive giving all the gradations of 
the original film frame. 

Diaversal does not produce 
black and white prints but varying 
shades of sepia depending on the 
toner used. This color is not un- 
attractive in itself, and is quite 
capable of use in the photoen 
graving process for illustrating 
printed matter. 
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A12" RECORD! 


APPLAUSE | TO PACK 


for the sensational new 


COLUMBIA 


LONG PLAYING MICROGROOVE 


TRANSCRIPTIONS 


Investigate all the advantages of these great new Co- 
lumbia LP Transcription Records before you undertake 
any slide film program! 


For quality, convenience, substantial savings—share the 
experience of The Rexall Drug Company, General Elec- 
tric Supply Corporation, Studebaker Corporation, and 
other satisfied Columbia clients. You'll get our justly fa- 
mous prompt service and delivery, too! 


CALL ON US FOR ALL THE INTERESTING DETAILS 
Phone, Wire, Write 


COLUMBIA 
TRANSCRIPTIONS 


A DIVISION OF COLUMBIA RECORDS, INC. OF 
Trode-Morks “Columbia” @D ond @ U. $. Pot. Of. Marcos Registrades 
New York: 799 Seventh Avenue, Circle 5-7300 % 
los Angeles: 8723 Aiden Drive, BRadshaw 2-541! 
Chicago: Wrigley Building, 410 Michigan Avs., WHitehall 6000 


7 3 ‘Minutes |: 
SAVINGS! 
3 
Ls 


The Nestle’s Instant Cocoa and Chocolate Bar oO 
television commercials, produced for Ceeil & Presbrey, Inc. by 
The Jam Handy Organization, offered problems which are solved 
by the techniques of full animation and stop motion. 
To get entertainment valucs in commercials — to make © 
television do a selling job — progressive advertisers and 
agencies are invited to supplement their own staff efforts 
with specialized, professional help. 


— for outstanding telerisuals 


PRESENTATIONS @ TRAINING ASSISTANCE ®*SLIDE FILMS@®TELEVISUALS*® MOTION PICTURES 
NEW YORK 19 WASHINGTON D.C. 6 PITTSBURGH 22 DETROIT 11 DAYTON 2 CHICAGO 1 LOS ANGELES 28 
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